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With  the  true  facts  of  the  falsely  rumored  "paper 
shortage"  now  generally  known,  advertisers  will  find 
ample  opportunities  for  the  intelligent  use  of  printed 
promotion.  There  is  plenty  of  paper  and  plenty  of 
printing  facilities.  By  no  stretch  of  the  imagination  can 
it  be  regarded  as  unpatriotic  to  put  this  material  and 
equipment  into  customary  and  productive  usefulness. 


FREE 


Attractive  3 -color  silk  screen 

Window  or  Counter  Display  Curd 

shows  actual  sample  of  "DeLuxe"  21  Folder — 
one  gauge— XMAS  GREETING  ASSORTMENT. 

Can  Be  Sold  with  or  Without  Imprint 

Profits  up  to  50% 

To  enable  you  to  properly  display  these  gor¬ 
geous  four-fold  greetings  with  the  colorful  coun¬ 
ter  card  so  that  you  can  take  orders  for  name 
imprint  or  resale  without  name,  we  present  this 
bargain  offer — 


(■I'ipnj 

21. 

CHRISTMAS 

““CARDS'" 

COM*^  ETf  WITH  ^NVnOPfS.  . ,  *N0  TWO  AUrf  ! 
PACKED  IN  USEFUL  GIFT  SOX! 


Special  Display  Sample  Deal  No.  2 

Send  $2.  Cash,  check  or  money  order  and  receive  POSTPAID  four  (4)  actual 
saleable  boxes  of  this  "DELUXE"  21  Xmas  Card  Assortment  and  FREE  counter 
card.  (Only  one  sample  offer  to  each  dealer.) 


Or  write  on  your  business  stationery  for  illustrated  literature  and 
complete  details  of  our  entire  line 

Can  You  Take  Orders  for  Better 
Grade— Personal  and  Business 


Stauder's  exclusive  showing  for  1942  now  ready 
and  available  to  those  who  will  give  this  fine  line 
the  time  and  attention  it  so  richly  deserves. 

This  beautiful  album  contains  selection  of  Genuine 
Engraved  Xmas  Cards  in  price  range  from  $3.50  for 
25  and  upwards  with  customer's  name  inscribed. 
Each  card  a  real  value  in  its  own  price  class  and 
sold  in  three  different  ways. 

With  or  Without  ISame  Inscription 

Liberal  dealer's  discount  for  you. 

Supply  is  limited  and  distribution  will  be  restricted. 
WRITE  at  once  if  you  are  interested — address 

STAUDER  ENGRAVING  COMPANY 

4128  Belmont  Avenue  Dept.  X-8  Chicago,  Illinois 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 


$^.00 


by  J,  S,  Mertle  and  Harry  Keusch 


Price 


Encyclopedia  of  Ideas _ _ $20.00 

Proofreading  and  Copy-Preparation _  7.50 

by  Joseph  Lasky 

Modern  Typography  and  Layout _  7.50 

by  Douglas  C,  McMurtrie 

Letterhead  Design  and  Manufacture _  5.00 

by  Frederick  Scheff 

The  Practice  of  Presswork _  4.00 

by  Craig  R,  Spicher 

Standard  Book  on  Estimating  for  Printers _  3.75 

by  Fred  W,  Hoch 

Earhart  Color  Plan _  3.00 

The  Uniy.  of  Chicago  Manual  of  Style _  3.00 

Handbook  for  Pressmen _  3.00 

by  Fred  W,  Hoch 

Newspaper  Typography _  2.75 

by  Hartley  E,  Jackson 

A  Practical  Touch  System _  2.27 

by  E,  B,  Harding 

Printing  and  the  Allied  Trades _  1.50 

by  R,  Randolph  Karch 

Tips  on  Presswork _  1.50 

by  G,  C,  Cooper 

Pressman's  Pocket  Manual _  1.50 

by  /.  N,  Harrison 

Direct  Advertising  and  the  Printer _  1 .00 

by  Albert  Highton 

PLEASE  SEND  MONEY  WITH  ORDER 
Orders  from  foreign  countries  must  include  10%  additional 

GRAPHIC  ARTS  PUBLISHING  CO. 


608  SOUTH  DEARBORN  STREET 


CHICAGO,  ILLINOIS 


^  Everything  we  have  and  hold  dear  has  been  chedlenged!  Our  foes  be¬ 
lieve  they  can  crush  us  before  we  can  produce  enough  planes,  tanks, 
gtms,  and  ships  to  stop  them.  American  industry  has  accepted  this  challenge; 
and  as  one  cog  in  a  mighty  machine.  The  Challenge  Machinery  Company 
is  going  full  tilt  to  supply  precision  equipment  needed  by  builders  of  air¬ 
craft,  ordnance,  and  other  war  materiel. 


That  must  come  first!  But  it  cannot  black-out  a  half-century 
of  business  relations  in  the  graphic  arts  field.  For  the 
duration.  Challenge  will  do  everything  possible  to  main¬ 
tain  its  service  to  customers  and  dealers  —  to  furnish  neces¬ 
sary  replacement  parts  and  essential  equipment.  Me2m- 
while,  engineering  development  will  be  continued  to  devise 
improved  Challenge  products  for  the  future.  426 
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STAMPS 


THE  CHALLENGE  MACHINERY  CO 


Main  0//ice  and  Factory: 

GRAND  HAVEN,  MICH. 


Eastern  Sales  Office: 

50  Church  St.,  NEW  YORK 


ro  executives: 

NOW  YOU  CAN  NELP 


•  • 


NewTreasury  Ruling  Permits  Purchases  UP  TO  $100^00 
In  Any  Calendar  Year  of  Series  F  and  G  WAR  BONDS! 

^  This  is  not  a  new  Bond  issue  and  not  a  new  series  of 
War  Bonds.  Thousands  of  individuals,  corporations, 
labor  unions,  and  other  organizations  have  this  year 
already  purchased  $50,000  of  Series  F  and  G  Bonds, 
the  old  limit.  Under  the  new  regulations,  however,  these 
Bond  holders  will  be  permitted  to  make  additional  pur¬ 
chases  of  $50,000  in  the  remaining  months  of  the  year.  The 
new  limitation  on  holdings  of  $100,000  in  any  one  calendar 
year  in  either  Series  F  or  G,  or  in  both  series  combined,  is 
on  the  cost  price;  not  on  the  maturity  value. 

Series  F  and  G  Bonds  are  intended  primarily  for  larger 
investors  and  may  be  registered  in  the  names  of  fiduciaries, 
corporations,  laTOr  unions,  and  other  groups,  as  well  as 
individuals. 

The  Series  F  Bond  is  a  12-year  smpreciation  Bond,  issued  on 
a  discount  basis  at  74  percent  of  maturity  value.  If  held  to 
maturity,  12  years  from  the  date  of  issue,  the  Bond  draws 
interest  equivalent  to  2.53  percent  a  year,  computed  on  the 
purchase  price,  compounded  semiannually.  The  Series  G 
Bond  is  a  12-year  current  income  Bond  issued  at  par,  and 
draws  interest  of  2.5  percent  a  year,  paid  semiannual!''  by 
Treasury  check. 


SAVE  WITH 


War  Savings  Bonds 


America’s  All-Out  War  Prosram  by  The  Graphic  Arts  Monthly 
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IT’S  JUST  PLAIN  norse 


H 


Sense / 


The  business  of  The  Beckett  Paper  Company  was  established 
nearly  one  hundred  years  ago  for  the  purpose  of  making  good 
quality  papers  in  the  moderate  price  field.  That  policy  has  always 
been  maintained,  and  its  wisdom  has  never  been  more  apparent 
than  in  periods  of  strain  and  stress,  of  which  we  have  passed 
through  many.  Beckett  papers  are  first  of  all  practical,  designed 
to  meet  the  needs  of  all  who  require  papers  of  sound  quality, 
fine  appearance  and  reasonable  cost.  Such  has  been  our  success 
in  this  effort  that  Buckeye  Cover,  our  oldest  product,  has  been 
widely  accepted  as  a  national  standard.  In  styling  we  have  kept 
abreast  of  every  trend  that  did  not  run  counter  to  good  taste. 

THE  BECKETT  PAPER  CO. . . .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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PROOF  PRESSES  •  BLOCK  LEVELLERS  •  HACKER  GAUGES 


REPLACE  mjm  ' 

OBSOLETE  PROOF  PRESSES 

uM.  No.  4  VANDERCOOKS 


Proof  presses  for  replacement  and 
definite  need  may  be  purchased. 

The  No.  4  Vandercook  Proving 
Machines  take  forms  14''  x  18". 
They  have  power  ink  distribution, 
automatic  grippers,  micrometer 
guides,  and  many  features  of  the 
most  expensive  photo 'engraver's 
proving  machines. 

No.  4  Vandercooks  are  recom- 


mended  for  reproduction  proofs 
and  for  premakeready.  They  can 
be  used  for  fine  black  and  white 
or  color  printing.  They  will  meet 
every  proving  requirement  within 
their  size  range. 

Check  your  needs  while  replace- 
ment  is  still  possible,  and  write  for 
complete  information  now.  There 
is  no  obligation  to  you. 

early  in  1941.  All  Vandercook  {aoilitiea  now  engaged  with  War  Production. 


VANDERCOOK  &  SONS.  Maiit  Office  and  Plant.  900  N.  Kttpatrlok  Ave..  Chicago 


Eaatem  Branch :  2 1 6  East  4Sth  St..  New  York  -  Canada^  Sears  Umit0d,  Toronto 


^€itfUottc  I 

Printing  is  patriotic  when  it  arouses  in  the  heart  and  mind  of  every 
American  the  desire  and  determination  to  go  all-out  for  Victory. 

Printing  is  patriotic  when  it  uses  every  means  at  its  disposal  to  inform, 
inspire  and  spur  into  action. 

Printing  is  patriotic  when  it  helps  to  sky-rocket  the  sale  of  U.  S.  War 
Bonds  and  Stamps. 

Printing  is  patriotic  when  it  speeds  up  production  in  every  plant  turn¬ 
ing  out  materials  for  winning  the  War.  ' 

Printing  is  patriotic  if,  while  guarding  the  blessing  of  free  speech,  it 
reveals  the  maliciousness  of  that  speech  that  is  too  free. 

Printing  is  patriotic  if  it  helps  civilian  business  carry  on  to  the  best  of 
its  ability  and  to  prepare  for  the  resumption  of  peacetime  business  as 
soon  as  Victory  is  ours. 

Printing  is  patriotic  if  it  does  all  it  can  to  keep  the  graphic  arts  indus¬ 
try  in  healthy  condition  so  that  at  the  conclusion  of  the  War,  the 
presses  may  issue  forth  challenges  and  constructive  plans  for  a  better 
era  for  all  mankind.  i 
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Bingham  Rollers,  like  shells  for 
big  guns,  are  precision  made  to 
minute  accuracy.  Both  are  finished 
to  micrometer  measurements. 
Both  have  to  be  tough  to  do  their 
jobs  right. 

Betause  Bingham  Rollers  are 
round,  they  cover  evenly,  use  less 
ink,  permit  higher  running  speeds, 
and  reduce  offset. 


Bingham  Rollers  have  the  experi¬ 
ence  of  nearly  a  hundred  years  of 
roller  making  behind  them.  They 
are  tough.  They  stand  up.  They  help 
produce  good  printing  speedily 
and  at  a  low  cost. 

Most  pressmen  prefer  Bingham 
Rollers.  There  is  a  Bingham  repre¬ 
sentative  near  you.  Write  or  tele¬ 
phone  for  any  roller  information. 


SAM'L  BINSHAM’S  SOU  MFG.  60 
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D.  J.  FINN 

Adyertising  Manager 
R.  C.  A.  Manufacturing  Company 


★  Seas  of  printer’s  ink,  tremendous 
sums  of  money,  much  valuable  time, 
and  the  best  efforts  of  experts  in  many 
fields  have  been  poured  into  the  pro¬ 
gram  of  convincing  the  American  work¬ 
man  that  his  production  of  arms  and 
material  will  bring  Victory  to  the 
United  Nations. 

The  building  of  morale  in  the  fac¬ 
tories  which  are  supplying  the  sinews 
of  war  has  become  one  of  the  most  im¬ 
portant  responsibilities  of  management, 
of  labor,  of  Government.  It  is  interest¬ 
ing  to  note  that  in  this  campaign,  on 
wUch  so  much  of  our  future  depends, 
precisely  the  same  media  are  being 
used  as  have  become  familiar  to  the 
commercial  world  of  advertising,  sales 
promotion  and  publicity. 

The  discovery  of  some  revolutionary 
new  method  of  approach  would  have 
been  invaluable  a  few  months  ago  to 
support  and  expand  the  drive  of  energy 
which  swept  the  American  war  pro¬ 
duction  effort  under  the  spur  of  the 
treachery  of  Japan  at  Pearl  Harbor. 
However,  as  that  first  inspiration 
showed  signs  of  wearing  off,  manage¬ 
ment,  labor,  and  Government  turned  to 
the  old  familiar  media  to  convince,  to 
inspire,  and  to  move  the  American 
workman  to  a  firm  realization  of  the 
tremendous  importance  of  his  part  in 
the  whole  vast  picture  of  the  struggle 
against  oppression  and  slavery. 

As  a  case  in  point  there  is  the  cam¬ 
paign  formulated  by  RCA  Victor  to 


further  a  morale-building  program 
which  has  been  widely  recognized  as 
the  “grand-daddy”  of  them  all. 

In  September,  1940,  just  one  year 
after  Hitler’s  march  into  Poland 
touched  off  the  war,  a  “Beat  the  Prom¬ 
ise”  campaign  was  set  up  by  the  RCA 
Manufacturing  Company  in  each  of  its 
five  plants.  Purpose  of  the  campaign 
is  to  inspire  all  employees,  whether  in 
the  production  line  or  behind  the  ex¬ 
ecutive  desk,  to  greater  efficiency 
through  the  elimination  of  waste,  im¬ 
provement  in  quality,  and  discovery  of 
new  and  better  ways  of  doing  things. 
The  “Beat  the  Promise”  slogan  was 
coined  with  primary  reference  to  the 
national  defense  orders  which  were  al¬ 
ready  crowding  close  after  one  another 
on  the  Company  books.  Complete  con¬ 
version  of  the  manufacturing  facilities 
to  war  work  has  now  been  accom¬ 
plished. 

Great  Britain’s  “V  for  Victory”  cam¬ 
paign,  launched  in  occupied  Europe 
through  underground  channels  soon 
after  Dunkirk,  produced  a  parallel  in¬ 
spiration  in  the  “Beat  the  Promise” 
campaign  when  the  “V”  telegraphic 
code  (. . .  — )  was  turned  about  into  a 
“B”  (for  “Beat  the  Promise”)  code 
(—...).  The  “V”  and  “B”  symbols 
have  been  widely  used  together  in  the 
campaign. 

The  “Beat  the  Promise”  campaign 
opened  with  “teaser”  spot  announce¬ 
ments  on  local  radio  stations,  and  news- 
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papers  in  the  plant  areas  carried  small 
“teaser”  ads.  Factory  and  railroad 
whistles  in  the  vicinity  tooted  the  dash, 
three  dots  “B”  signal.  “B”  stickers 
were  placed  on  all  inter-office  corre¬ 
spondence  and  on  outgoing  mail.  Em¬ 
ployees  received  “B”  lapel  buttons,  and 
looked  at  huge  “B  —  .  .  .”  slogans  on 
every  hand — painted  on  sidewalks  and 
streets,  and  emblazoned  on  billboards, 
l^e  effect  on  employee  morale,  and  in 
the  interest  inspired  throughout  the 
local  communities,  was  electric. 

Few  campaigns,  commercial  or  other¬ 
wise,  in  the  long  Wstory  of  RCA  Victor 
have  leaned  more  heavily  on  the  graphic 
arts  than  has  the  **Beat  the  Promise” 
campaign.  No  printing  stone  was  left 
unturned  to  hammer  away  constantly 
on  the  theme  of  greater  production  for 
the  war  effort. 

First  media  to  be  employed  was  a 
semi-monthly  pamphlet,  entitled  “You 
and  I  and  RCA,”  which  has  been  dis¬ 
tributed  in  employee  pay  envelopes  for 
several  years.  Basic  company  policies, 
aims,  problems  and  achievements  are 
presented  in  simple,  lucid  prose.  Uni¬ 
versally  appreciated  and  read,  this 


pamphlet  immediately  lined  up  behind 
the  “Beat  the  Promise”  program  and 
has  been  a  strong  influence  on  its  suc¬ 
cess  from  the  start. 

It  was  soon  realized  that  more  de¬ 
tailed  information  on  the  progress  of 
the  campaign,  and  the  achievements  of 
departments  and  individuals  in  the 
production  contests  which  are  the  heart 
of  the  program,  should  be  made  avail¬ 
able  to  the  employees.  Thus  was  bom 
the  **Beat  the  Promise  News** 

The  **News**  is  a  profusely  illustrated 
twelve-page  magazine-newspaper  print¬ 
ed  by  the  offset  process.  It  is  published 
twice-monthly  in  five  editions,  one  for 
each  of  the  five  RCA  Victor  plants. 
The  makeup  is  altered  for  each  edition 
to  include  local  news  of  each  plant,  to¬ 
gether  with  material  of  Company-wide 
interest.  Much  space  is  given  over  to 
photographs  of  groups  and  individuals 
who  have  merited  special  attention  for 
outstanding  work.  The  **News**  has  be¬ 
come  perhaps  the  most  valuable  single 
aid  to  the  morale-building  program. 

Our  printers  have  worked  overtime  to 
prepare  colorful  posters  for  the  571 
bulletin  boards  which  have  been  placed 


Thu  pottery  vAdeiy  uted  throughout  the  RCA  Victor  plant  early  in  1942,  untt  bloum  up  to 
gigantic  size  and  mounted  atop  one  of  the  buUdingt  in  the  plant  ttrea  as  a  spur  to  the 

**BetU  the  Promise'*  camp4sign 
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This  is  **Squeegem,**  the  first  life-siae  cut¬ 
out  to  greet  RCA  Victor  teorkers  when  the 
**Beat  the  Promise’*  campaign  vo€u  launched. 
After  Pearl  Harbor  his  mask  was  removed 
to  reveal  a  vicious  Jap 

at  strategic  points  throughout  the 
plants.  The  messages  urge  silence  con¬ 
cerning  the  job,  the  purchase  of  war 
bonds,  greater  efiBciency,  higher  qual¬ 
ity,  and  many  other  aims  affecting  the 
RCA  war  effort.  Many  of  these  posters 
have  been  reproduced  in  nationally- 
circulated  business  magazines  as  exam¬ 
ples  of  outstanding  developments  in 
their  field.  They  have  been  honored 
with  a  “First  Award”  citation  in  a 
contest  sponsored  by  the  National  In¬ 
dustrial  Advertisers  Association  for  the 
best  war  production  drive  campaign. 
They  have  also  received  the  endorse¬ 
ment  of  the  War  Production  Board  au¬ 
thorities.  RCA  Victor  has  been  able  to 
offer  the  posters  to  other  manufacturers 
at  cost,  with  the  result  that  they  now 
appear  in  several  score  war  factories 
throughout  the  country. 


“Squeegee”  was  another  innovation 
of  the  campaign.  He  was  a  hideous 
apparition  that  appeared  in  life-sized 
cut-out  form  in  every  department  of  the 
Company.  Draped  in  the  American 
flag,  he  extended  one  hand  in  friendly 
fashion,  while  behind  his  back  he  held 
a  knife.  Provision  was  made  for  this 
personification  of  all  fifth  columnists 
and  the  embodiment  of  waste  and  in¬ 
efficiency  to  speak  to  the  employees  by 
means  of  removable  “blurbs”  attached 
to  the  head.  One  such  message  read: 
“Work  with  me  pal!  Let’s  waste,  delay 
and  be  careless!” 

Squeegee  gave  way  to  the  “dirty  little 
Jap”  after  Pearl  Harbor.  The  smiling 
mask  was  removed  and  the  blood-red 
knife  came .  around  in  front.  In  full 
color,  this  life-sized  monster  cut-out 
has  been  on  inspirational  duty  through¬ 
out  the  plants  for  six  months,  with  new 
“blurbs”  bearing  appropriate  messages 
of  derision  and  scorn  attached  from 
time  to  time.  The  “Beat  the  Promise” 
rallying  cry,  “Let’s  Put  the  Squeeze  on 
the  Japanese,”  was  given  point  and 
meaning  by  the  big  cut-out. 

There  have  been  many  other  uses  for 
the  printer’s  art  in  the  “Beat  the  Prom¬ 
ise”  campaign.  There  are  clock  cards 
calling  attention  to  the  aid  which  the 
enemy  enjoys  when  a  worker  is  a  min¬ 
ute  late.  There  are  banners  and  other 
promotion  pieces  familiar  to  commer¬ 
cial  campaigns. 

Newest  development  in  this  type  of 
aid  for  the  campaign  is  a  life-like  “tug 
of  war”  poster  which  pits  Churchill, 
Roosevelt,  Stalin,  and  free  labor  in  the 
democracies  in  a  rope  pulling  contest 
with  Hitler,  Mussolini,  Hirohito,  and 
slave  labor  of  the  Axis.  The  poster  is 
in  full  color,  and  is  designed  so  that 
the  contestants  may  be  moved  forward 
or  backward  across  the  face  of  the 
poster.  This  gives  opportunity  for  su¬ 
pervision  to  show  each  department  how 
its  production  compares  with  its  “prom¬ 
ise”  to  deliver  war  material.  There  is 

( Continued  on  page  41) 
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THE  CHAMPION  PAPE^R  AND  FIBRE  C 0.,  H a m i 1 1 o n.  0 h i o 


Unmatched  production  facilities  have  made  this  country  the  arsenal  of  democracy. 
America  has  this  capacity  because  her  industries  long  have  been  the  best  sales¬ 
men  on  the  globe,  and  have  built  more  and  more  plants  to  serve  the  markets  won 
through  sustained  advertising.  In  our  economy,  tank  size  advertiser  and  peep  alike 
have  achieved  success  that  is  the  envy  of  all  the  nations.  In  this  titanic  struggle,  it 
is  American  industry  that  comes  through  to  win  the  war.  Champion  today  is  sup¬ 
plying  materials  for  munitions,  and  business  papers  for  Government,  But  its  three 
great  mills  exceed  the  production  that  war  demands  of  them,  and  customers  large 
and  small  still  are  able  to  secure  their  needs  from  the  complete  Champion  line. 


MILLS  AT  HAMILTON,  OHIO 


CANTON,  N.  C. 


HOUSTON,  TEXAS 


Manufacturers  of  Advertisers*  and  Publishers*  Coated  and  Uncoated  Papers,  Cardboards,  Bonds,  Envelope 
and  Tablet  IFriting  .  .  .  Over  1,500,000  Pounds  a  Day 


DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


F.  HAZELWOOD  BRANHAM 


★  My  article  in  the  February  issue  of 
The  Graphic  Arts  Monthly  warned  that 
Government  agencies,  municipality  offi¬ 
cials,  writers  and  speakers,  were  mak¬ 
ing  misleading  statements  about  the 
paper  situation  which  could  result  in 
great  harm  to  the  paper,  printing  and 
graphic  arts  industries  in  general. 

Before  venturing  that  warning,  I 
pondered  long  upon  the  subject.  How 
might  such  misinformation  affect  our 
industries?  What  was  my  responsibil¬ 
ity  to  the  paper  and  graphic  arts  in¬ 
dustries  in  view  of  my  convictions,  etc., 
etc.?  My  article,  “The  Truth  About 
the  Paper  Situation,”  was  the  answer 
as  I  sized  up  the  situation  and  realized 
the  danger  of  such  hysterical,  un¬ 
founded  gossip.  Strange  to  relate,  I 
was  alternately  praised  and  bitterly 
reproached  for  my  stand  on  the  sub¬ 
ject — reproached  by  some  of  the  very 
persons  I  was  aiming  to  protect. 

That  was  six  months  ago.  Today, 
those  who  were  apathetic  then,  are  now 
wide  awake.  “There  is  no  paper  short¬ 
age,”  they  cry  in  desperation,  as  they 
see  their  business  volume  fading  in 
consequence  of  the  misinformation 
against  which  my  article  warned.  Each 
day  almost  every  mail  delivery  brings 
to  my  desk  emphatic  statements  from 
paper  mills  and  paper  merchants  such 
as  this:  “We  have  all  the  paper  you 
need — and  you  can  trust  us  to  get  it 
to  you  when  you  need  it.”  This  is  but 
one  of  hundreds*of  such  expressions. 


I  am  sure  it  is  not  an  overstatement 
to  say  that  practically  the  whole 
graphic  arts  industry  is  today  in  revolt 
against  the  propagandists  who,  six 
months  ago,  began  what  proved  to  be 
a  crusade  against  the  use  of  printing 
papers.  Possibly  many  of  those  who 
circulated  this  erroneous  information 
were  sincere  in  repeating  statements 
heard  casually — which  only  goes  to 
prove  that  it  does  not  pay  to  gossip 
about  things  one  does  not  understand 
Especially  at  a  time  when  the  enemy 
is  grasping  every  opportunity  to  pass 
out  propaganda  which  it  believes  will 
weaken  the  morale  of  the  nation — and 
what  better  plan  could  it  adopt  than  to 
attack  industry  through  such  gullible 
men  and  women  as  the  class  which  fell 
hook,  line  and  sinker  for  the  fake  paper 
shortage. 

When  we  permit  ourselves  to  become 
bearers  of  misinformation,  we  not  only 
retard  the  war  effort,  but  contribute  to 
the  disruption  of  the  lifeblood  of  the 
nation — business  and  industry.  In  the 
case  of  the  paper  industry,  some  twelve 
or  fifteen  allied  activities  felt  the  de¬ 
pression  caused  by  the  paper  short¬ 
age  scare. 

The  combined  loss  to  these  Indus-' 
tries  throughout  the  nation  is  impos¬ 
sible  to  estimate  accurately  at  this 
time,  but  it  is  safe  to  say  it  will  run 
into  millions  of  dollars.  And  all  be¬ 
cause  of  the  spreading  of  inaccurate 
statements  which  oft  repeated  became 
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Clean  Rollers 
Save  Time  and 
Eliminate  Waste 

As  a  matter  of  sound  busi¬ 
ness  practice — and  as  a 
patriotic  duty,  you  want 
to  eliminate  preventable 
waste  and  conserve  roller 
equipment  you  now  have. 

1.  Thoroughly  clean  rollers 
ot  end  of  each  shift. 

2.  Cleaning  letterpress  rol¬ 
lers — A  good  cleaning 
solution  is  one  pint  of 
Gasoline  (high  test)  one- 
half  pint  Paraffin  or  Light 
Engine  Oil;  seven  pints 
Kerosene  or  Gasoline. 

3.  Leave  rollers  wet  after 
cleaning — When  properly 
cleaned  of  all  ink  deposit, 
rollers  should  be  left  wet 
with  cleaning  solution. 

4.  Week-end  cleaning— 

Over  the  week-end,  a 
tacky  film  may  accumu¬ 
late.  Remove  AT  ONCE  by 
using  suggested  letter- 
press  cleaning  solution  or 
straight  gasoline.  When 
ink  has  been  allowed  to 
dry  hard,  it  may  be  neces¬ 
sary  to  use  type  wash.  A 
small  amount  of  powdered 
pumice  sprinkled  on 
cleaning  cloth  helps. 


S.  Salvaging  Dayco  rollers 
encrusted  with  dried  Ink- 

Soak  in  a  weak  lye  solu¬ 
tion  (4  ounces  of  lye  per 
gallon  of  water)  for  30  or  60 
minutes — then  wash  with 
soap  and  water,  rinse  in 
clear  running  water.  Wipe 
off  with  rag  soaked  in 
vinegar  to  remove  lye 
traces.  Although  lye  solu¬ 
tion  is  weak,  rubber  gloves 
and  goggles  should  be 
worn  as  special  precau¬ 
tion.  Remove  ball  bear¬ 
ings  or  special  oilless 
bearings  before  using  lye 
solution. 


6.  Never  discard  old  Dayco 
Rollers— They  can  be  Re- 
Daycoed  to  original  effi¬ 
ciency  at  a  fraction  of  the 
cost  of  a  new  roller. 

THE  DAYTON  RUBBER 
MFG.  CO.,  Dayton,  Ohio. 

Originatora  and  Pionttm  of 
SyntKetic  Rubber  Printing 
and  lAthographie  RoUere 

LATIM-AMEBICAN  REP. 
National  Paper  A  Type  Co. 

120  Wall  Street  -  •  New  York 

CANADIAN  REPRESENTATIVES 
llantoD  Broa.,  Ltd., 
Elizabeth  Street  •  •  Toronto 


DAYCO  RENEWABLE  SURFACE 


THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 

fORM.  DISTRIBUTOR,  DOCTOR.  ETC 


THE  All  PURPOSE  ROLLER  FOR 
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garbled,  and  consequently  misleading 
— and  costly  to  the  graphic  arts  indus¬ 
try. 

Despite  the  protests  of  paper  manu¬ 
facturers,  paper  merchants,  printers, 
publishers  and  advertising  agencies, 
there  are  still  a  few  who  persist  in  re¬ 
peating  rumors  which  were  started  six 
months  ago,  and  which  have  long  since 
been  proven  false.  Thus  users  of  paper 
and  printing  are  still  chary  about  plac¬ 
ing  orders  for  items  recently  discon¬ 
tinued  because  of  the  fear  of  an  inade¬ 
quate  paper  supply. 

Both  paper  merchants  and  commer¬ 
cial  printers  are  finding  it  hard  even 
now  to  overcome  the  effect  of  the  mis¬ 
leading  statements  of  the  past  few 
months  as  the  die-hards  are  keeping 
alive  to  some  extent  the  false  impres¬ 
sion  that  there  is  a  paper  shortage  and 
that  it  is  the  patriotic  duty  of  users  of 
paper  to  refrain  from  using  package 
inserts,  envelope  stuffers,  and  many 
other  of  their  regular  advertising  proj¬ 
ects.  As  a  matter  of  fact,  it  is  the 
patriotic  duty  of  every  good  citizen  to 
refrain  from  starting  or  repeating  ru¬ 
mors  which  have  no  foundation.  Once 
started  a  false  rumor  is  hard  to  stop — 
in  fact,  it  becomes  the  more  garbled 
each  time  it  is  repeated,  and  thus  it  is 
that  legitimate  business  is  strangled 
through  misleading  statements  and  gos¬ 
sip,  as  has  been  the  case  in  the  graphic 
arts  industry  since  the  appearance  of 
the  phantom  paper  shortage.  The  re¬ 
sult  has  been  nothing  more  nor  less 
than  sabotage.  But  from  here  on  it 
must  be  a  different  matter.  No  more 
carelessness  of  words.  I  would  make 
this  a  blanket  pardon,  granting  for¬ 
giveness  to  all  those  who  up  to  now 
have  been  careless  about  their  remarks, 
thoughtless  about  repeating  rumors 
and  gossip,  for  it  is  time  now  for  march¬ 
ing  orders.  Time  to  undo,  if  possible, 
the  wrong  this  false  rumor  has  caused. 
Carelessness  now  would  be  treason. 

As  Americans  we  must  face  together 
the  grim  demands  of  the  perilous  pres¬ 


ent  and  look  to  the  future.  While  many 
fathers  and  sons  are  in  the  army  others 
are  hard  at  work  in  defense  industries. 
Some  are  maintaining  the  home  front— 
this  latter  task  is  as  vital  as  airplanes 
and  ships  and  guns.  Let  us  all  be  true 
to  that  high  American  tradition  and 
place  no  stumbling  blocks  in  the  way 
of  business  and  industry,  so  that  vic¬ 
tory  may  be  assured.  The  unconquer¬ 
able  American  spirit  has  no  time  now 
to  dilly-dally — there  are  serious  facts 
at  a  time  of  national  emergency,  and 
those  in  the  graphic  arts  industry,  real¬ 
izing  this,  stand  ready  to  make  any 
necessary  sacrifices — but  they  rebel  at 
being  subjected  to  unnecessary  hard¬ 
ships,  thrust  upon  them  by  unpatriotic 
gossip  mongers,  or  others  who  are 
habitually  thoughtless  and  inconsider¬ 
ate  of  their  fellow-countrymen.  He  who 
is  habitually  thoughtful  rarely  ne^ects 
his  countryman’s  or  his  country’s  best 
interests;  he  who  is  considerate  of 
others  pauses  to  reflect  and  guard 
against  error — or  injustice  to  others. 

It  is  regrettable  that  much  of  the 
misinformation  responsible  for  the 
present  slump  in  the  paper,  printing 
and  graphic  arts  industries  emanated 
from  government  bureaus. 

How  can  the  graphic  arts  industry 
and  the  paper  industry  do  their  part 
this  crisis  if  government  agencies 


in 


continue  to  harass  them  with  mislead¬ 
ing,  inaccurate  statements  to  the  public 
about  shortages  of  materials,  about 
conserving  paper  to  the  degree  of  elim¬ 
inating  printed  items  necessary  to  the 
successful  functioning  of  civilian  busi¬ 
ness,  etc.,  etc.,  while  at  the  same  time 
these  same  government  agencies  are 
wasting  both  paper  and  printing  every 
day — printing  turned  out  in  govern¬ 
ment  printing  plants  all  over  the  coun¬ 
try?  Even  as  government  agencies  are 
appealing  to  the  civilian  public  to  con¬ 
serve  paper,  use  lighter  weights,  smaller 
envelopes,  etc.,  they  are  sending  out 
cheap  mimeographed  notices  in  expen¬ 
sive  9x12  inch,  24  lb.  Kraft  Envelopes. 
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TBE  LOCAL  PRINTER  GETS  A  BREAK 


Here  are  74  ready-to-print  corner  card  and 
letterhead  designs  for  37  different  kinds  of 
business,  from  Accounting  to  Woodwork¬ 
ing,  in  a  new  folder,  free  to  you.  With 
these  designs  you  can  sell  business  station¬ 
ery  up  and  down  both  sides  of  Main  Street 
— and  do  it  profitably!  Your  paper  mer¬ 
chant  has  the  envelopes  for  you,  all  U.S.E. 
quality,  covered  as  usual  by  the  U.S.E. 
Guarantee  .  .  .  This  new  U.S.E.  service  is 
100%  printer  business;  ask  your  paper 
merchant  for  the  folder — it’s  FREE! 

UNITED  STATES  ENVELOPE  COMPANY 

Springfield,  Massachusetts 

12  Manufacturina  Diviaions  ...  5  Sales-Serrice  Offices 


U‘S*E  e/?i/e/o/?es  [j 


The  few  sheets  contained  in  each  enve¬ 
lope  could  be  mailed  out  in  the  regular 
No.  10  envelopes  at  a  cost  of  about 
$2.50  per  thousand  in  ten  carton  lots, 
whereas  the  Kraft  Envelopes  being 
used  by  the  Government  Bureau,  cost 
approximately  $7.00  per  thousand  in 
ten  carton  lots.  Business  men  who  have 
opened  these  envelopes  in  my  presence, 
have  called  my  attention  to  the  reckless 
waste  as  they  disgustingly  consigned 
the  envelope  to  the  waste-basket.  In 
at  least  one  instance,  this  big,  heavy 
envelope  contained  only  a  single  sheet 
of  flimsy  paper. 

Another  Government  waste  which 
has  recently  been  called  to  my  atten¬ 
tion  is  the  practice  of  one  of  the  Quar¬ 
termaster  Departments  at  an  army  post 
in  mailing  out  “invitations  to  bid”  on 
waste  paper  to  the  salesmen  of  fine 
paper  dealers  instead  of  mailing  them 
to  dealers  in  waste  paper  or  paper 
mills.  I  am  informed  these  mailings 
are  repeated  every  few  weeks  to  the 
same  salesmen  and  notwithstanding 
that  one  salesman  has  written  them 
explaining  the  futility  of  the  practice, 
still  they  come,  he  says.  Obviously  the 
salesmen  are  “not  interested”  and  can 
only  toss  them  aside  after  calling  atten¬ 
tion  to  “more  government  waste.”  If 
this  lack  of  system  exists  at  army  camps 
all  over  the  United  States  the  total 
waste  from  such  reckless  abandon  is 
enormous.  Government  agencies  placing 
order  for  supplies  sometimes  require  as 
many  as  seven  duplicate  invoices  from 
parties  furnishing  the  material.  Pos¬ 
sibly  this  is  a  necessary  precaution  and 
check-up,  as  the  blank  invoices  are  fur¬ 
nished  by  the  agency  placing  the  or¬ 
ders.  But  one  man  states  that  a  certain 
Government  agency  delivered  to  him 
(presumably  for  billing  orders),  a 
large  package  of  blank  invoices,  before 
he  had  made  any  deliveries.  Yet,  blank 
invoices  have  accompanied  each  order 
for  supplies  he  has  since  received  from 
said  agency.  And,  although  he  has 
billed  a  number  of  orders,  as  yet  he  has 


had  no  occasion  to  use  any  of  the  large 
supply  of  invoices  originally  delivered 
to  his  place  of  business — “and  from  all 
indications  I  shall  never  need  them,” 
he  states. 

Almost  daily  civilians  call  my  atten¬ 
tion  to  government  waste  of  some 
nature,  but  these  few  instances  will 
suffice  to  prove  my  point. 

It  is  enough  that  the  Government  has 
established  printing  plants  all  over  the 
country  in  « direct  competition  with 
commercial  printers  without  the  added 
humiliation  of  a  government  authorized 
fake  paper  scare.  Although  every  pa¬ 
per  manufacturer  and  every  paper  mer¬ 
chant  in  the  country  have  exposed  this 
scare  as  a  fake,  not  one  word  of  denial 
or  apology  has  come  from  any  govern¬ 
ment  bureau  or  agency,  from  whence 
the  hysteria  emanated. 

Omes  now  “Limitation  Order  No.  L- 
120,”  titled  “Simplification  and  Stand¬ 
ardization  of  Paper.”  This  order  af¬ 
fects  the  grade,  basic  weights,  colors 
and  sizes  which  will  be  available  from 
a  particular  mill;  and  establishes  min¬ 
imum  quantities  for  special  making 
orders.  The  issuing  of  this  complete 
order,  a  copy  of  which  I  have  before 
me,  required  sixteen  pages  size  8x10% 
inches,  the  text  of  which  is  set  in  eight 
point  solid.  The  fact  that  so  much 
reading  matter  is  required  to  cover  the 
subject,  at  once  raises  the  question  as 
to  whether  or  not  this  long-winded 
order  has  actually  “simplified”  the 
paper  problem. 

It  has  been,  and  still  is,  the  almost 
unanimous  opinion  of  printers  and  pa¬ 
per  merchants  alike,  that  many  sizes 
of  book  and  writing  papers  which  have 
been  available  in  the  past,  are  unneces¬ 
sary,  and  consequently  should  be  elim¬ 
inated.  However,  on  close  examination 
the  thinking  man  cannot  but  question 
the  ultimate  effect  of  “Limitation  Order 
No.  L-120”  on  the  graphic  arts  indus¬ 
try  as  a  whole.  It  is,  to  say  the  least, 
highly  technical. 

The  order  may  appear  advantageous 
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New  Era  Multi-Process  Presses,  for  those  who  are  for¬ 
tunate  to  own  one  or  more,  are  equalizers  between 
too  little  or  too  much  printing. 

When  regular  iob  press  work  falls  off.  New  Eras  with 
their  versatile  productivity  make  possible  mass  spe¬ 
cialty  orders.  For  shops  that  are  overburdened.  New 
Eras  high  speed  (up  to  8000  impressions  per  hour)  re¬ 
lieves  the  congestion. 

With  New  Eras,  you  are  not  confined  to  one  type  of 
work.  These  presses  will  print  labels,  tags,  checks, 
multiple  carbon  forms,  payroll  records,  book  match 
covers,  small  cartons,  office  forms,  and  many  other 
kinds  of  commercial  and  specialty  printing. 

New  Era  Presses  stand  up  under  continuous  high  speed 
operation.  We  will  be  glad  to  tell  you  more  about  them. 

NEW  ERA  MANUFACTURING  COMPANY 

371  Eleventh  Avenue  Paterson,  New  Jersey 


How  to  equalize 
printing  production 


to  the  casual  observer,  but  a  careful 
study  of  the  complete  text  might  un¬ 
cover  some  very  Imotty  problems,  and 
it  is  to  be  hoped  that  the  printing  in¬ 
dustry’s  appeal  for  a  postponement  of 
the  effective  date  of  the  order  may  have 
been  granted,  and  that  necessary 
changes  can  be  made.  July  24  was  to 
have  been  the  effective  date. 

If  Limitation  Order  No.  L-120  dealt 
only  with  sizes  and  weights,  as  some 
who  do  not  take  the  trouble  to  study 
it  think,  there  would  be  no  occasion 
for  alarm,  but  there  are  other  angles 
to  consider.  One  is  that  it  provides 
for  a  considerable  increase  in  the  ash 
content  of  a  large  number  of  papers, 
including  some  grades  which  have 
heretofore  been  free  of  ash  content. 
Paper  low  in  ash  content  is  much 
stronger  and  not  so  limber  as  paper 
high  in  ash  content.  Press  performance, 
printing  qualities,  stitching  booklets, 
etc.,  etc.,  may  require  printers  to  use 
heavier  paper  than  usual — in  fact  there 
are  a  number  of  possible  disadvan¬ 
tages — paper  merchants  may  have  to 
make  new  mill  connections  in  order  to 
secure  grades  they  have  heretofore  car¬ 
ried,  as  may  also  individual  printers, 
since  the  order  restricts  miUs  from 
manufacturing  more  than  two  grades  of 
book  paper,  whereas  in  the  past  they 
have  manufactured  as  many  as  five 
grades.  1  have  mentioned  but  a  few 
of  the  possible  problems. 

But  I  wish  to  make  it  clear  that  it  is 
the  desire  of  every  one  in  the  graphic 
arts  industry  to  cooperate  in  every  way 
possible  with  all  regulations  designed 
to  aid  the  war  effort — even  to  making 
the  supreme  sacrifice,  as  many  have  al¬ 
ready  done.  There  are  times,  however, 
when  one  feels  that  the  desired  goal 
can  be  accomplished  for  the  war  effort 
without  placing  too  many  handicaps  on 
industry  and  business,  and  Limitation 
Order  No.  L-120  may  possibly  come 
within  this  range.  Every  paper  manu- 
Jacturer,  paper  merchant,  and  every 


printer  and  publisher  should  study  this 
order  thoroughly. 

The  suggestion  that  paper  inven 
tories  be  built  up  now  in  anticipation 
of  a  possible  transportation  shortage 
this  fall  and  winter  will  not  find  the 
commercial  printer  as  gullible  as  when 
the  paper  shortage  scare  of  six  months 
ago  was  launched.  He  will  more  than 
likely  count  ten  this  time  before  he 
goes  into  action,  and  on  second  thought 
he  will  probably  say  to  the  paper  mer¬ 
chant,  “you  build  up  your  inventory, 
and  when,  or  if  you  receive  orders  for 
ten  per  cent  of  your  supply  on  hand, 
place  an  order  with  your  mill  for  an 
additional  tonnage  of,  say  twenty  per 
cent,  thus  averting  another  hysterical 
scramble  by  the  consumers  of  paper.” 

There  is  but  one  threat  to  the  paper 
supply  at  this  time,  and  that  is  future 
transportation  facilities,  and  that,  too, 
might  be  as  great  a  fake  as  the  paper 
shortage  scare — so  let’s  not  cross  the 
bridge  until  we  get  to  it,  but  continue 
the  even  tenor  of  our  way  and  try  to 
get  the  graphic  arts  industry  back  on 
the  right  track.  We  of  the  graphic  arts 
do  not  expect  “business  as  usual,”  but 
we  know  the  importance  of  carrying 
on  as  best  we  can.  To  this  end  may  our 
thoughts  be  “not  what  I  can  get  out  of 
this  war,  not  what  my  group,  or  my 
class,  or  my  clique,  or  my  section,  or 
my  party  can  get  out  of  it — but  what  the 
131,000,000  people  in  America  can  get 
out  of  it — north,  south,  east  and  west.” 
May  we  submerge  every  selfish  desire, 
and  think  only  of  winning  this  war,  and 
remember  that  when  we  hurt  business 
we  hurt  our  country.  May  all  muck 
raking  cease  from  this  day  forth — for 
the  benefit  of  our  country  rather  than 
of  ourselves  individually. 

May  this  be  the  voice  heard  around 
the  world  when  the  war  is  over:  “One 
nation,  indivisible,  with  liberty  and 
justice  for  all.”  That  is  a  wonderful 
word,  “indivisible.”  It  means  differ¬ 
ence  of  opinion,  freedom,  faith,  loyalty, 
unity. 


/ 
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Now  featured  in  The  Saturday  Evening  Post,  Time, 
Business  Week  and  other  national  magazines.  Send 
for  your  copy  now.  ^ 


is  WAR  production  grows,  so  does 
iV  business.  And  more  business 
means  more  business  conferences. 

But  too  few  of  these  business  meet¬ 
ings  are  followed  by  quick,  decisive 
Ktion. 

In  the  new  book,  ^*How  to  Harness 
i  Conference,”  written  by  Don  Her¬ 
ald,  Hammermill  offers  business  men 
practical  help  on  how  to  keep  a  con- 


every  detail  of  a  meeting  —  the  date 
. . .  who  was  present . . .  what  was  de¬ 
cided  . . .  who  is  to  do  what,  and  when. 

Every  form  shown  in  this  book  will 
be  helpful  to  some  one  of  your  cus¬ 
tomers.  Every  one  is  a  lead  to  a 
printing  job  you  can  sell  right  now. 

This  month  in  Hammermill  adver¬ 
tisements,  your  customers  are  read¬ 
ing  about  this  new  booklet.  They*!! 
be  asking  for  copies.  Be  ready  to 
supply  them.  Send  now  for  “How  to 
Harness  a  Conference.**  See  the  sell¬ 
ing  ideas  it  offers  you.  Then  ask  for 
copies  to  furnish  your  customers. 


■^is  booV 

Viorness 


business 


Hammermill  Paper  Co.,  Erie,  Pa. 

Please  send  me  a  copy  of  “How 
to  Harness  a  Conference.”  After 
looking:  it  over,  I  will  let  you  know 
tmw  many  copies  I  need.  cam>ao 

Name . 


Position. 


(Please  attach  to  butineN  lettcrtiead) 


HOW’S  AO¥SRTmHO 


mNms  WHO  AomvsE 

should  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  spoce  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


ELMER  W.  MILLER  CO.,  108  W.  Central  Parkway,  Cincinnati.  Want 
to  know  “Where’s  Elmer?”  He’s  right  on  the  job  telling  the  world,  his 
customers,  and  prospects,  that  there’s  no  such  thing  as  a  paper  shortage. 
His  dramatically  planned  and  printed  blotter  does  a  good  job,  especially 
in  explaining  the  reason  for  saving  waste  paper.  All  printers  should  keep 
their  customers  informed  of  these  wartime  developments.  Ad  Rating:  A. 


JAMES  GRAY,  Inc.,  216  East  4Sth  St., 
New  York.  This  progressive  shop  doesn’t 
overlook  any  bets.  It  capitalizes  on'  the 
Government’s  freezing  of  typewriters  by 
suggesting  the  use  of  its  services  on  form 
letters,  etc.,  to  avoid  office  machine  wear 
and  tear  .  .  .  via  a  well-written,  good- 
looking  form  letter.  A  printed  business 
reply-card  helps  to  turn  the  idea  into  dol¬ 
lars.  Ad  Rating:  A. 

MALADY  &  MacLAUCHLAN,  Inc.,  409 
Pearl  St.,  New  York.  Every  once  in  a 
while  this  house  sends  me  a  sample  of  one 
of  its  mailings,  and  judging  from  appear¬ 
ances  the  firm  either  doesn’t  care  a  hoot 
about  what  I  say,  or  it  doesn’t  read  this 
page;  in  any  case,  it  probably  knows  what 
it’s  doing.  I  still  say,  M  &  M,  that  your 
long  letterpressed  letters  look  uninteresting 
even  if  they  aren’t;  your  blotter  layouts 
are  ditto.  Ad  Rating:  C. 

ST.  PETERSBURG  PRINTING  CO., 
Inc.,  118  18th  St.,  St.  Petersburg,  Fla. 
You  probably  spent  a  lot  of  money  on  your 
nicely  printed  red  and  blue  10th  Anniver¬ 
sary  folder;  it  seems  a  shame  that  more 
thought  wasn’t  given  to  this  job.  I  feel 
that  you  missed  the  boat,  and  ffidn’t  make 
nearly  enough  capital  of  the  event  or  the 
expenditure.  Your  little  green  and  brown 
blotter,  however,  is  a  masterpiece  of  sim¬ 
ple  effectiveness.  Ad  Ratings :  B. 


EARL  BEEMAN,  4201  East  Side  Ave., 
Dallas,  Texas.  Earl  has  developed  a  fine 
idea :  noteheads  and  envelopes,  printed  with 
servicemen’s  names  and  “Free”  notice. 
These  are  offered  to  families  of  men  who 
have  just  left  for  camps,  at  moderate  prices 
for  small  quantities.  Ad  Rating:  A. 
ADVERTISERS  MAILERS  SERVICE, 
1922  Raymond- Commerce  Bldg.,  Newark, 
New  Jersey.  This  shop  goes  after  that 
ugly  rumor  with  this  direct  announcement 
(on  a  blotter)  :  “THE  WAR  PRODUC¬ 
TION  BOARD  is  authority  for  the  state¬ 
ment  that  there  is  no  lack  of  any  kind  of 
printing  papers  1”  Ad  Rating:  B. 
PRODUCTION  PRESS,  307  E.  Court 
St.,  Jacksonville,  Illinois.  This  plant  has 
done  a  good  deed  in  devoting  one  of  its 
blotter  mailings  entirely  to  an  appeal  for 
the  Navy  Relief  Fund;  no  advertising  copy 
appears.  This  is  a  good  plan  for  all  print¬ 
ers  to  follow ;  contributions  of  this  kind  do 
a  great  deal  of  good  for  worthy  causes,  and 
build  good  will  for  the  contributors,  too. 
Ad  Rating:  A. 

POGUE  PRINTING  CO.,  107  W.  Hen¬ 
derson,  Cleburne,  Texas.  Oscar’s  most  re¬ 
cent  patriotic  blotter  says  “The  End  Is 
Not  in  Sight,”  and  urges  greater  effort  on 
everybody’s  part.  A  swell  thought,  but 
you  could  impress  more  people  with  a 
stronger  layout.  Ad  Rating:  B. 
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GENUINE  ENGRAVED  ETCHINGS  2D5ian 
STREAMLINE  LAMED  25  n'«l.u| 

FAMOUS  AMERICAN  ARTISTS 
MASTERPIECES  IS  ELM|n 

CLEVER  PHOTO  INSERT  ROCL’M” 
MILITARY  PHOTO  INSERT  20CL>Mi! 


Steel  Engraved 

MILITARY  STATIONERY 

For  Men  in  the  Armed  Forces 

Gold  emblem  engraved  on  50  sheets  of 
Hammermill  Bond  with  50  matching  enve¬ 
lopes.  Packed  in  beautiful  red  and  blue  gift 
cabinet.  Sells  for  $1.00 — you  pay  only  50c. 
A  gure  seller — Double  your  money 

»  ONE  DOLLAR 

dipped  to  your  letterhead  will  bring  you  two 
boxes  of  any  military  stationery  engraved  with 
rich  GOLD  emblem,  including  display  easels. 
Special  offer  good  for  limited  time!  ACT  TODAY 
-DON'T  DELAY. 

iHvettigate  thia  outstanding  value-^100%  return 
on  your  investment.  Send  for  these  resaleable 
boxes  of  military  stationery  svith  any  emblem. 
Packed  12  boxes  of  assorted  emblems  (see  illus¬ 
trations)  to  one  carton.  Order  a  carton  today— 
specify  emblems  desired. 

You  pay  $6.00  carton— get  $12.00  plus 

additional  business.  a 

ALL  ENGRAVED  STATIONERY  Carried  in  Sto'-k  ^ 
-ORDERS  SHIPPED  SAME  DAY  RECEIVED 


Navy  Am  Cotmm 


CENERALENGRAYINC  CDMPANY 

//7/7%  r/7AU£  F/VC/PA  V/Af/7  //0//S£ 

RAND  ME  NALLY  BLOC. . CHICALD,ILL. 


WILDER  &  WILDER,  llSVi  North 
Main  St.,  Decatur,  Illinois.  Your  little 
“Printing  by  Wire"  card  exhibits  a  fine 
sense  of  typographic  excellence;  let’s  see 
some  more  of  your  work.  Ad  Rating:  A. 

LOTZ  PHOTO  ENGRAVING  COM¬ 
PANY,  12th  and  Cherry,  Philadelphia.  This 
firm  is  doing  an  unusual  calendar  adver¬ 
tising  job.  At  the  beginning  of  every  three- 
month  period  it  sends  out  a  calendar  that 
shows  the  following  three  months  on  one 
page,  topped  by  a  really  fine  Kodachrome 
color  reproduction.  A  little  sheet,  giving 
the  color  picture’s  biography  goes  along. 
This  idea  of  sending  out  a  fresh  calendar 
every  few  months,  instead  of  one  for  the 
entire  year  is  one  that  should  appeal  to 
printers ;  your  customers  and  prospects 
will  receive  a  fresh  reminder  from  you  more 
than  just  once  a  year.  It’s  also  wise  to 
maintain  your  calendar’s  general  charac¬ 
teristics  throughout  the  year,  as  Lotz  has 
done.  Ad  Rating:  A. 

PARKER  PRESS,  Inc.,  252  State  St., 
Watertown,  N.  Y.  Realizing  that  new 
laws,  priorities,  rationing,  licenses,  etc.,  re¬ 
quire  a  lot  of  record-keeping,  this  shop  tells 
prospects,  via  a  blotter,  about  its  prepara¬ 
tion  and  printing  services  on  the  new  forms. 
The  blotter  itself  carries  a  lot  of  informa¬ 
tion,  yet  doesn’t  appear  crowded.  Ad  Rat¬ 
ing:  A. 

J.  A.  WANT  ORGANIZATION,  Inc., 
122  5th  Ave.,  New  York,  N.  Y.  A  big  red, 
white,  and  blue  postcard  from  this  house, 
addressed  to  “Uncle  Sam  and  Family’’ 
offers  the  company’s  services  for  any  pa¬ 
triotic  work  that’s  needed.  .  .  .  “We  don’t 
want  to  wait  to  be  drafted,  we  want  to 
enlist.  .  .  .”  which  is  a  pretty  good  policy 
for  any  printer  to  follow.  Ad  Rating:  B. 

MAILOGRAPH  COMPANY,  Inc.,  39 
Water  St.,  New  York.  A  single  sheet,  effec¬ 
tively  designed,  and  printed  in  red  and 
blue,  does  a  good  job  of  helping  Mailograph 
cut  down  on  unnecessary  deliveries,  pick¬ 
ups,  etc.  Customers  are  asked  to  anticipate 
wants  in  advance,  to  use  parcel  post,  mail, 
and  telephone  whenever  possible,  in  order 
to  avoid  motor  and  messenger  trips.  Noth¬ 
ing  fancy,  but  very  clear  and  explicit ; 
recipients  pro'bably  appreciate  the  sugges¬ 
tions.  Ad  Rating:  A. 

INTERSTATE  PRINTING  CORP.,  400 
Watchung  Ave.,  Plainfield,  N.  J.  Inter¬ 
state  attempts  to  spike  the  paper  shortage 


rumors  with  a  little  folder  headed  “Tain’t 
Always  Right.’’  It  tells  a  good  story  and 
gets  in  an  important  angle  for  immediate 
business;  “.  .  .  we  do  urge  that  all  office 
and  stock  forms  be  purchased  AT  ONCE, 
for  at  least  a  year  in  advance,  for  there  un¬ 
doubtedly  will  be  a  LABOR  shortage  in 
the  fall.  .  .  .’’  Ad  Rating:  A. 

MASTER  TYPOGRAPHERS,  709  Pine 
St.,  St.  Louis,  Missouri.  A  good-looking 
foui‘-page  folder  announces  this  shop’s  ac¬ 
quisition  of  a  new  type  face;  examples  of 
it  in  use,  and  specimen  lines  in  all  sizes 
make  the  job  complete.  Ad  Rating:  A. 

THE  LAWRENCE  ELECTROTYPE 
CO.,  1461  Superior  Ave.,  Cleveland.  D.  W. 
(Bill)  Stock  w'anted  to  make  sure  that  one 
of  his  former  employees  gets  plenty  of 
mail  while  he’s  in  the  Navy,  so  Bill  had 
some  envelopes  printed  with  the  boy’s 
rather  complicated  official  address,  and  dis¬ 
tributed  them  to  mutual  friends.  Might 
be  a  good  promotional  stunt  for  printers 
to  do  this  sort  of  thing  with  firms  which 
have  sent  personnel  to  the  armed  forces. 
Ad  Rating:  A. 

D.  H.  BROWN  PRINTING  CO.,  33 
Lyman  St.,  Springfield,  Massachusetts.  A 
cleverly  arranged  triple  postcard  mailing 
does  a  good  job  of  promoting  business 
forms  in  standard  size  and  quantity  units. 
Smart  angle :  the  price  list  is  repeated  on  a 
blotter,  which  is  hooked  in  with  die-cut 
slots.  A  business  reply  card  helps  to  bring 
home  the  bacon — also  offers  scratch  pads 
and  rulers,  gratis.  Ad  Rating:  A. 

D.  F.  KELLER  &  CO.,  3005  Franklin 
Blvd.,  Chicago.  A  blotter  die-cut  to  resem¬ 
ble  a  bottle  (“Preventive  Medicine’’),  plus 
a  couple  of  lines  of  very  good  copy,  make  a 
very  effective  business  solicitor  for  this 
house.  Ad  Rating :  A. 

ACME  PRINTING  CO.,  510  South  Brook 
St.,  Louisville.  Your  “Keep  ’em  Flying’’ 
blotter — Tall  white  letters  on  a  solid  blue 
background,  with  a  white  border — is  a  hum¬ 
dinger.  As  a  patriotic  gesture,  would  you 
make  electros  available  to  printers  in  non¬ 
competitive  localities?  Ad  Rating:  A. 

LACKEY’S  PRINT  SHOP,  4428  CaU- 
fornia  Avenue,  Seattle.  Mr.  Lackey  helps 
folks  to  remember  him  by  distributing  handy 
little  memo  pads,  made  up  from  scrap.  Bet 
you  can  do  a  more  imaginative  job  on  your 
blotters,  too !  Ad  Rating :  B. 
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printing  now  meets  the  needs  of  war. 


CHANDLER  &  PRICE 

Printing  Presses  and  Paper  Cntters 


LEADING  PRINTERS 
and  TYPOGRAPHERS 
Demand  STRIPFOUNDERS 

•  Leading  plants  throughout  the  coun¬ 
try  know  that  Stripfounders*  precision 
finished  rule  and  other  spacing  ma¬ 
terial  permits  time  to  be  saved  in  the 
makeup,  lockup  and  mokereody 
operations. 

They  know  only  high  test  new 
linotype  metal  is  used—they  know 
Stripfounders*  rules  ore  solidly 
cast — no  oir  holes— they  know 
Stripfounders*  prices  are  econom¬ 
ical— they  know  Stripfounders* 
carries  the  most  complete  stock 
of  rule,  leads  and  slugs. 

Send  for  the  new  wall  chart  list- 
ing  the  wide  variety  of  faces 
carried  in  stock.  Ask  about  the 
low  prices  now  in  effect. 

STRIPFOUNDERS 

SI  2  Sherman  Stroat  Chicago,  Illinois 


LINOTYPE  -  INTERTYPE 

FONTS  WANTED 

Send  proofs  if  available,  with  full  de¬ 
scriptions,  mentioning  how  matrices 
run  in  machine,  condiuon  of  Inn,  teeth, 
side  walls.  We  buy,  sell,  trade  in  aU 
kinds  of  Linotype-Interty^  equij^ent. 
Send  for  free  catalog  new  matenaL 

MONTGOMERY  &  COMPANY 

(Formerly  Montgomery  &  Bacon) 

Towanda  Pennsylvania 

Snappy^  Type  Faces 

Scores  of  series  of  modem  durable  Balto- 
types  (vrith  the  quick,  depend2d>le  Sorts 
Service)  are  shown  in  Catalogue  9-A. 
Tours  upon  request — Free!  Also  ask  for 
the  Handy  Box  Catalogue. 

BALTIMORE  TYPE 

15  S.  Frederick  Street,  Baltimore,  Md. 
Or  the  dealer  in  your  city 


answered  by 
H.  C.  ROCKWELL 

Lockup  Details  that  Justify 
Systematic  Re-check 

QWe  are  operating  a  Model  19 
m  Linotype  which  is  about  20  years 
old.  One  of  the  difficulties  we  have  that 
we  would  like  to  get  some  help  on  is 
when  casting  short  slugs  metal  accumu¬ 
lates  on  the  left  side  of  the  mouthpiece 
around  the  vent  holes.  This  sometimes 
accumulates  so  gradually  that  it  does 
not  cause  a  squirt  for  quite  some  time, 
but  sooner  or  later  it  gets  enough  metal 
^  deposited  there  to  cause  a  squirt.  The 
9  metal  is  hot  enough  so  that  it  is  easily 

I,  wiped  off  with  a  cloth  on  the  end  of  a 

—  reglet,  but  we  have  not  been  able  to 
keep  it  from  accumulating. 

Another  thing  we  have  difficulty 
with  is  keeping  the  metal  from  getting 
^  too  hot  when  recasting  and  causing 
back  squirts.  We  adjust  the  screw  on 
^  the  electric  pot  thermostat  by  turning 
ih,  it  to  the  left  to  cool  off  the  metal.  And 
we  have  the  metal  the  right  tempera¬ 
ture  to  get  good  solid  slugs  when  cast¬ 
ing  single  slugs  from  each  line  as  it  is 
lY  composed.  But  when  we  start  to  re- 
.  cast  slugs  for  spacers  or  slugs  for  lead- 
***  ers  and  have  to  cast  up  quite  a  few 
-  slugs  from  the  same  set  of  mats  then 

Mthe  trouble  begins.  If  we  cast  very 
slowly  allowing  the  mold  to  cool  be 
^  tween  castings  we  get  along  pretty 

^  well,  but  it  takes  so  much  time  to  do  U 
^  that  way. 

We  will  appreciate  any  information 
you  can  give  us  in  regard  to  either  of 
these  conditions.  When  some  of  our 
?E  operators  get  to  work  they  have  repeat- 
^ ,  ed  trouble  with  back  squirts  even  on 
regular  composition  of  13-em  slugs. 
We  will  look  forward  eagerly  to  your 
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PRINTERS  .  .  . 

Numbered  work  is  easy  and  profitable  when 
you  use  Roberts  typographic  numbering  ma-; 
chines  because: 

1,  The  investment  required  for  new  Rob* 
erts  machines  is  small, 

2,  Machine  life  is  long  because  plunger  _ _ _ 

drives  actuating  pawl  swing  directly — thus 

eliminating  lost  motion  and  minimizing 
wear, 

3,  These  machines  are  available  at  the  low  prices  shown  below, 

5  Wheel,  Model  27— $12.00  less  40%— $7.20  net 

6  Wheel,  Model  28— $14.00  less  40%— $8.40  net 

Your  Choice 

1.  Forward  or  backward  movomont.  3.  10%  trado-in  allowance. 

2.  Roman  or  Gothic  style  figures.  4.  Extra  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 


WHITE 


A  CYLINDER-MADE  PAPER 
THAT  IS  EXCEPTIONALLY 
BRILLIANT  -  BRIGHT  •  WHITE 

with  STRENGTH 
STURDINESS  •  STAMINA 


The  perfect  paper  for  printed  metier  that 


must  stand  up  under  rough  usage  suid  re¬ 
tain  Its  rigidity  and  appeiuwnoe 


paper  preferred  for  hundreds  of  uses  where 


resistance  to  wear  and  tear  Is  demanded. 


THE  S0R6  PAPEB  CO 


Middletown 


MwnufcKtttrers  of  •  wide  variety  of 


371  ItiioflM  Arc. 


I 


KNOB 

BESET 

CODNTl 


for  Kluge  and 
Chandler  & 

Price  presses 

Model  DR,  $8.25 

Know  yoor  press  nm 
100%  accurately  with 
this  new  Bedington 
Oounter.  Non-reset 
modd.$6.75.  Model  AB 
for  other  presses.  $7.75. 


f  F.  B.  REDINGTON  CO.  i 


110  South  Sangamon  Sf.  Chicago,  III. 

BUY  VER-E-GOOD 

Process  Printing  Powders 

NOW! 

Materials  used  in  their  manufacture  are 
still  available  and  we  are  manufacturing 
powders  —  both  clear  and  metallic  —  as 
fast  as  we  can.  in  order  to  take  care  of 
your  needs.  For  your  protection,  order 
NOWl 

DEVERE  COMPANY 

1 391  -  20th  Street  Racine,  Wit. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  check  for  $2.27  to 
THE  GRAPHIC  ARTS  MONTHLY 


discussion  of  our  problems  in  your  valu¬ 
able  little  magazine. 

G.  W.  G.f  Parkville,  Mo. 

A  An  impression  test  of  lock-up 
squeeze,  using  white  unglazed 
news  print  paper,  inserted  between  a 
clean  mouthpiece  and  mold  and  held 
under  squeeze  in  casting  position  (ma-  : 
chine  hot,  plunger  pin  withdrawn)  a  ) 
half  minute  or  so,  when  released  show 
uniform  pressure  and  contact  complete¬ 
ly  around  the  mold  cell — mold  body, 
mold  cap,  both  liners — sufficient  to  cre¬ 
ate  an  embossed  effect  inside  the  mold 
.cell. 

Pot  legs  may  be  adjusted  horizontally 
to  equalize  this  lock-up  squeeze,  and 
vertically  to  align  mouthpiece  holes  to 
center  on  6-pt.  slug. 

If  either  liner  fails  to  show  squeeze 
on  this  impression  sheet,  test  it  with  a 
micrometer.  Standard  liner  height  is 
.875"  and  the  matrix  punch  depth  of 
.043"  added  produces  .918" — standard 
type  height. 

A  deficient  liner  is  a  constant  induc¬ 
ing  cause  for  feather  edges  along  the 
slug  base  and  top,  and  eventual  squirts. 
Replace  or  repair  them. 

Mold  warp  also  develops  with  long 
use,  the  mold  cap  usually  affected.  The 
lock-up  uniformity  varies  accordingly. 

Pot  level  springs  may  weaken  after 
long  use,  and  a  thin  washer  added  may 
restore  better  lock-up  squeeze.  Pot 
lever  over-play  (spring  action)  in  lock¬ 
up  at  cast  should  be  not  less  than  1/16" 
nor  more  than  %". 

Your  long  left-hand  liner  may  be 
.875"  high,  but  still  give  trouble  if  it 
plays  in  and  out  with  each  slug  ejected. 
It  should  fit  snugly  in  its  slot  and  thus 
bed  snugly  back  against  the  mouth- 
( Continued  on  page  54) 


wnnn  typf 

V  W  III  mm  Perfect  printing  surface. 

HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 
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fNCinaRS  CO»Pi 


As  builders  of  machine 
tools  lor  our  country's 
War  Plants  all  of  our 
efforts  are  now  direct¬ 
ed  to  producing  as 
many  machines  as  pos¬ 
sible  in  the  shortest 
space  of  time. 


ren/M-SHl/Jifh 


These  beautiful,  timely,  authentic  illustrations  of  Army, 
Navy  and  Marine  officer  ratings  are  in  the  form  of 
ready-to-print  plates.  Use  them  for  the  bock  of  calling 
cards,  for  calendar  cards,  memos,  table  place  cards, 
doodlers,  scratchers,  memo  books,  or  for  many  other 
purposes — to  help  sell  more  printing.  Standard  size 
2'  wide  X  27k*  high,  price  $4.50,  cash  with  order,  or 
special  sizes  in  any  proportion  thereof.  When  order* 
ing  officer  rating  plates  other  than  standard  size  be 
sure  to  state  size  wanted.  Quotations  will  follow. 

Over  318  yearly,  monthly,  3-at-a-glance  calendar 
plates.  Ready  to  print.  Old  favorites  and  modem 
design  calendars.  ALMANACS:  Authentic,  authorita¬ 
tive  and  accurate.  Weather  forecasts  and  moon  phase 
information  in  manuscript  form.  Write  for  catalog. 
Enclose  25c  which  will  be  credited  to  your  first  order. 


'  -yn  814  West  Van  Buren  Street  •  Chicaqo,  Illinois 

IUncVTSsiC*!.*  ‘“TiONRl  ClARO  OffICf*  ^ 


GLIDER  HMD 

MEICUDV 

TRIM  0  SAWS 

0UU. 

A  small  slock  of  Glider  and 
Mercury  TrimOsaws  is  still 
available.  By  applying  to  the 
War  Production  Board  on  form 
PD- 1  A. one  of  these  machines 
may  be  made  available  to  you. 
Full  information  regarding  this 
can  be  promptly  had  by  writ¬ 
ing  us.  Write  today. 


.as.  a.  .........  a  /  aa  *HC. 
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Plan,  right  From  the  start,  to 
operate  your  rotary  press  with  maximum 
efficiency  and  economy.  The  proven 
PMC  Warnocic  Hook  System,  with 
automatic  locking,  assures  faster  plate 
mounting  and  precision  registering. 
Write  today  for  catalog  and  full 
particulars.  »■»»»» 


THE  PRINTING  MACHINERY  CO. 

436  commercial  square  .  CINCINNATI,  OHIO 


tS  E.  S61I1  Si.,  N«w  YoA  Ctty  e  60S  S.  D«atbotn  Si.,  Qiicogo 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 


Trouble  Due  to  Static 


QOur  weekly  newspaper  shop  U 
>  equipped  with  a  No,  2  Miehle 
slide  delivery.  We  have  been  having 
trouble  with  the  delivery  of  newspapers. 
The  papers  are  delivered  out  okay  and 
the  timing  is  correct,  but  after  the 
fingers  let  go  of  the  papers  they  stick 
to  the  delivery  wood  slnts  and  buckle 
up  and  get  caught  as  the  delivery  re¬ 
turns  back  for  the  next  sheet. 

We  always  seem  to  have  an  occur¬ 
rence  of  this  after  we  have  run  a  book 
stack  job  on  the  Miehle.  Also  tve  have 
noticed  that  after  the  papers  have  been 
through  the  press  once  they  are  less  in¬ 
clined  to  stick. 

We  have  polished  and  waxed  and 
sanded  the  slats  on  the  delivery  but  that 
doesn't  seem  to  help  much. 

L.  M.y  Harlan,  Iowa 

A  Your  trouble  is  due  to  static  elec- 
/\m  tricity  and  can  be  entirely  elimi¬ 
nated  by  the  use  of  neutralizer  equip¬ 
ment,  several  of  which  are  on  the  mar¬ 
ket.  Failing  this,  you  can  attach  a 
string  of  Christmas  tinsel  across  the 
rubber  covered  bar  over  which  the  sheet 
passes  as  it  comes  o£P  the  strippers.  It 
is  also  helpful  to  wipe  the  top  sheet 
with  a  mixture  of  glycerine  and  water 
(half  and  half).  Have  the  rag  well 
moistened  but  not  wet. 

You  can  also  paste  a  sheet  of  news¬ 
print  over  the  topsheet  and  oil  it  thor¬ 
oughly,  then  run  through  a  dozen  waste 
sheets  before  feeding  the  regular  job. 

Best  of  all,  however,  is  to  buy  well 
seasoned  stock  and  store  it  in  a  warm 
dry  place.  Static  electricity  is  almost 
always  present  in  cold  green  stock. 
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COLOR  PRINTERS  ...  IT  PAYS  TO  BE 
BASE  MINDED 

Blfltchfoi'd  Bas0 


the  guaranteed  base 


For  color  printing  no  other  plate  mounting  system  offers 
all  of  the  Blatchford  advantages.  Make-up  within  one 
or  two  leads  of  perfect  register  is  regular  practice  in 
the  Blatchford  equipped  color  plant.  Only  ''whisker" 
moves  are  made  on  the  press. 

Make-ready  time  is  shortened  because  of  the  perfect 
Blatchford  support,  and  the  absolute  rigidity  of  hooks 
assures  permanency  of  register. 

Blatchford  Base  provides  a  true  and  permanent  "straight¬ 
edge";  forms  are  always  square;  and  because  you  can 
insert  hooks  after  plates  are  accurately  positioned,  it 
lends  itself  to  the  use  of  oiled  sheets  or  a  mechanical 
system  of  Make-Up. 


Write  for  information 


E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  1 8th  St.,  CHICAGO 


N  BLUE  BOY 


OR  Automatic  Precision 


5  WHEEL  BLUE  BOT 
MODEL  5 


6  WHEEL  BLUE  BOT 
MODEL  6 


AT  ALL  BRANCNES  AMERICAN  TYPE  POUNDERS 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES.,  BROOKLYN  N.  Y 
branch  — 105  WEST  MAD!  son-street  CHICAGO.  ILL 
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WANTED!!! 

PRINTERS  INTERESTED 
IN  EXTRA  BUSINESS— 
EXTRA  PROFITS!. 

Mnltlply  the  number  of  custom* 
ers  on  your  books  by  $12.80. 
The  total  represents  the  amonnt 
of  PROFIT  this  offer  may  mean 
to  yon  in  the  next  twelre 
months!  PROFIT  on  bnsineas 
yon  aren*t  getting  now/ 


abont  $S0  worth  of  LABELS 
yearly.  Yon  can  set  this  bnsi* 
ness«eam  20%  mlnimnm  profit. 
We*ll  show  yon  how.  Send  for 
Erer  Ready's  Printers*  Profit 
Plan.  Cnt  ont  and  paste  this  ad 
on  yonr  letterhead.  Mail  today. 

Ever  Ready  Label  Corp. 

145  East  25th  Sfraat 
Naw  York,  N.  Y. 


$  Stop  Offset 
Trouble! 


Send  today  for  our 
new  bulletin,  "10 
Ways  to  Avoid  Off¬ 
set."  14  pages  of  valu¬ 
able  hints  for  the 
pressman — how  to  im- 
prove  presswork — 
save  money — by  stop-L*:^ 
ping  Offset  trouble 
E.  J,  KELLY  CO. 

1833  N.  Pitcher  St.  Kalamazoo.  Mich. 


EARHART  COLOR  PLAN 

Makes  Color  Selection  Easy! 
Endorsed  by  hundreds  of  printers.  Price  $3.00. 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 


Silk  Screen 
Questions 


answered  by 
J.  L  BIEGELEISEN 

Menu  Covers 

Q/  am  interested  in  the  possibilU 
m  ties  of  the  Silk  Screen  Process 
for  our  menu  cover  orders.  Any  help¬ 
ful  hints  and  samples  will  be  appre¬ 
ciated.  j,^  Printing  Co.,  Brooklyn. 

A  Silk  screen  samples  are  being  for- 
a  warded  to  you.  1  have  seen  some 
excellent  menu  covers  and  wine  lists 
printed  by  silk  screen.  This  printing 
process  seems  ideal  for  this  type  of 
work  for  several  reasons. 

The  numbers  of  menu  covers  needed 
for  a  season  is  usually  not  very  large. 
It  does  not,  therefore,  pay  to  invest  too 
much  money  for  expensive  color  plates. 
Certainly  three-  or  four-color  process 
plates  would  be  out  of  the  question. 
You  may,  on  the  other  hand,  reproduce 
a  distinctive  four-  or  five-color  job  by 
silk  screen  without  too  much  of  an  in¬ 
vestment. 

If  you  have  equipment  to  do  your 
own  silk  screening,  the  stencils  would 
cost  you  two  or  three  dollars  a  piece. 
A  simple  five-dollar  job  would,  there¬ 
fore,  run  into  ten  or  fifteen  dollars,  for 
a  8x11  size.  Then  there  is  another  con¬ 
sideration.  The  silk  screening  may  be 
done  on  any  color  or  surface  stock. 
This  will  enable  you  to  print  light 
colors  such  as  white  and  buff  on  a  dark 
ground  such  as  blue,  or  to  apply  your 
color  work  on  such  odd  stock  as  suede, 
( Continued  on  page  46) 


SILK  SCREEN  PRINTING  KITS  AND  SUPPLIES 

OVER  20  YEARS  In  th«  silk  screen  business.  Order  your  process  colors  and  equip¬ 
ment  from  NAZ-DAR.  Write  lor  b—  catalog. 

NAZ-DAR  COMPANY  •  469-483  Milwaukee  Avenue,  Chicago,  III. 
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Goes  ■«  Patriotic 

Specialties  •••  make  I  •  r~w  .-.  ..^;-i  -I 

■Ct  PROFITABLE  I  j  t  A  f  I 

« •»  PRINTING  I ,  PJjm  a,  J  m 

-» -Cr  {r  BUSINESS  |  i"  I 

PATHOTKCEttlfiaTES  in  color  I,  I  I 

•Ideal  for  Certificates  of  Honor,  Appointment,  f"  t  -  off  I 

Recognition,  Merit  and  many  other  purposes.  f I  • 
Timely... colorful... decorative.  Several  styles.  /  I 

PATPIOTIC SPECIALTY BlOnEK  !  ■ 

•Civilian  Defense,  U.S.  Aircraft,  U.  S.  Army,. 

U.S.  Navy,  Jap  Navy,  Army  and  Navy  Insignia. 

These  Blotters  are  timely  and  interestnirousing. 

OTHEP  TIMELY  SPECIALTIES-  •  Honor  Rolls,  Flag  and  Service  Star  Pictures,  Patriotic 
Posters,  Patriotic  Letterheads  <5*  Folders,  Patriotic  Stickers,  General  MacArthur  Portraits. 
WRITE  FOR  YOUR  SAMPLES  TODAY! 

Goes  Lithographing  Compang>6\  lll.6lstSt.,(hicaqo«53BParkPI„Heuiyork 


Chanticleer  Inn,  Eagle  River,  Wis. 

Sylvia  and  Paul  Peterson,  Owner-Management 

One  of  Wisconsin's  famous 

gleasure  resorts,  located  on 
aqle  Chain  of  Lakes. 

Chanticleer  Inn  definitely  ap¬ 
peals  to  those  who  desire  a 
quiet  and  cordial  homelike 
environment.  Our  slogan 

'Food  to  Crow  About' 


providing  the  finest  foods, 
'Teterson's  famous  Smorgas¬ 
bord." 

Cottages  are  attractively  fur¬ 
nished,  each  living  room  has 
a  fireplace;  each  cottage  has 
a  complete  bathroom,  hot  and 
cold  water,  an  electricaUy 
Ughted.  Cottages  are  aU  set  along  the  lake,  each  cottage  a  separate  and  private 
unit  Write  or  caU  our  office  for  particulars,  rates,  etc. 

Chanticleer  Inn,  407  South  Dearborn  Street,  Chicago,  III. 

Suite  350-355  —  Phone  Webster  2684 
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BIANKS 


ENCRAVED 


CERIFCAIES 


BROH 


EKCRAVIIS 


A  If  you  had  given  us  the  formula 
m  for  the  fountain  solution  that  you 
are  no\v  using  it  would  have  been  a 
great  deal  easier  to  look  for  the  trouble, 
but  we  can  still  make  suggestions  and 
try  to  solve  your  problem.  If  your  trou¬ 
ble  is  actually  due  to  a  poor  fountain 
solution  we  suggest  that  you  check  the 
pH  of  the  solution  that  you  are  using. 
For  aluminum  plates  the  pH  should  be 
very  close  to  4.6.  After  you  are  satis¬ 
fied  that  nothing  else  is  causing  your 


Offset  Press 
Questions 


—6  Wheel 

Highest  quality  guaranteed 
Forward,  backward  or  skip  wheel 
Order  from: 

AMERICAN  WOOD  TYPE  MFC.  CO. 
270  Lafayette  St.,  New  York  City 

NATIONAL  NUMBERING  MACHINES 
I  Bookman  St.,  New  York  City 


answered  by 
HENRY  A.  BEECHEM 

Fountain  Solution 

QWe  are  using  aluminum  plates 
m  in  our  plant  and  are  having  trou¬ 
ble  with  scumming.  We  believe  that 
our  Jountcdn  solution  must  be  at  fault. 
We  have  tried  all  the  formulae  that  we 
could  find,  but  the  trouble  is  still 
there.  We  are  certain  that  it  must  be 
the  fountain  solution  because  every¬ 
thing  else  that  we  suspected  has  been 
corrected  and  seems  to  be  all  right 
now.  Could  you  please  give  us  a  for¬ 
mula  for  a  fountain  solution  that  would 
correct  this  trouble? 

R.  C.  M.y  Louisville,  Ky. 


WORLD'S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


^ — O.  K.  BLACKARROW - ^ 

O.  K.  BLACKARROW  KNIVES  gives  smoother,  more  efficient,  longer  runs.  A 
new  alloy  steel — heat  treated  by  a  special  process — produces  a  high  quality 
knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  finish.  For  the  knives  with  the  longer  lives  that  give 
better  results  at  lower  costs,  specify  O.  K.  BLACKARROW  KNIVES  now! 


OHIO  KNIFE 


CINCINNATI 
'  OHIO-U.S.A. 
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trouble  we  suggest  that  you  try  the 
following  formula  for  your  fountain 


solution: 

Water _ 10  gallons 

Gtric  acid -  1  oz. 

Sodium  citrate _ _ 2  oz. 


Gum  solution  (14®  Baume) _ 10  oz. 

V _ 

Lacquer  Coating 

We  have  been  hearing  a  lot  about 
•  ways  to  improve  the  press  runs 
of  our  albumin  plates.  The  best  method 
seems  to  be  to  coat  the  image  with  a 
lacquer  that  gives  the  image  a  tough 
surface.  Would  you  please  tell  us  just 
how  this  is  done?  At  what  stage  in  the 
process  do  you  apply  the  lacquer?  Also 
could  you  tell  us  a  good  lacquer  that 
we  could  use  for  this  purpose? 

E.  C.  T.t  Minneapolis^  Minn. 

This  method  of  increasing  the 
■  press  life  of  albumin  plates  has 
been  practiced  for  a  long  time.  In  most 
of  tbe  shops  that  we  have  seen  it  used, 
good  results  were  obtained  if  the  cor¬ 
rect  method  was  used  in  the  applica¬ 
tion  of  the  lacquer. 

There  is  a  trick  in  applying  the  lac¬ 
quer.  The  lacquer  should  be  applied 
after  the  plate  has  been  developed 
and  before  it  has  been  inked  with  de¬ 
veloping  ink.  The  lacquer  should  be 
rather  thin.  If  it  comes  too  thick  in 
the  can  or  thickens  on  standing  it 
should  be  diluted  with  amyl  acetate 
or  anhydrous  alcohol.  Failure  to  do 
this  will  cause  trouble.  A  thick  lac¬ 
quer  will  dry  too  fast  and  will  form 
a  very  thick  coating  which  will  cause 
difficult  developing  of  the  plate.  Do 
not  apply  too  much  lacquer.  Rub  it 
down  smoothly  and  quickly  with  a 
clean  rag.  Then  place  the  plate  near 
a  fan  and  let  it  dry  thoroughly.  A 
lacquer  that  you  can  use  for  this  pur¬ 
pose  may  be  purchased  under  the  vari¬ 
ous  trade  names. 


TODAY’S 

MARKET 

favors  the 
thrifty  buyer 

whether  preference  points 
to  non-rebuilt  at  lowest 
dollar  price,  or  rebuilt  and 
comparable  to  NEW  I 

2  No.  4-4R  Miehle  Units 
2  5/0  65"  Miehle  Units 
12  Miehle  Cylinders  from  Pony  26x34 
to  68"  sizes 

2  Model  14  Linotypes,  both  single  key¬ 
board  machines,  also  Models  4,  5,  18 
and  26 

2  Cleveland  B  Folders,  25x38" 

1  New  Model  44"  Sheridan 
1  C  &  P  34^4"  Craftsman  1 

1  Challenge  32 Diamond 

2  Goss  Mat  Rollers,  page  size 

1  Model  B  Nelson  Saw  Trimmer 

3  Miller  Pedestal  Saws,  including  heavy 
duty  model 

2  C  &  G  new  Stereotype  Saws,  elevating 
tables,  40%  off 

1  Ludlow  Typograph  No.  1423,  water- 
cooled,  22%-em  mold,  A.C.  motor  and 
electric  pot.  Non-rebuilt,  guaranteed, 
$725 

2  Ludlow  steel  Mat  Cabinets 
Ludlow  Mats  at  half  price 

Type  &  Press  of  Illinois 

A  Reliable  Source  of  Supply 
220  So.  Jefferson,  Chicago 
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So  scarce  was  paper  during  the  Ameri¬ 
can  Revolution,  that  General  Gates, 
while  at  Ticonderoqa  in  1776,  issued  an 
appeal  to  the  inhabitants  to  sell  his 
headquarters  any  white  or  "whited 
brown"  paper  they  ndght  havel 


The  wires  and  ielts  used  by  Con¬ 
federate  papermakers  during  the 
Civil  War  were  smuggled  in  by 
blockade  ninners. 


Jacobi,  co-discoverer  of  electrotyp¬ 
ing,  accidentally  hit  upon  the  idea 
one  day  while  medcing  electro-mag¬ 
netic  experiments  with  a  Daniell  bat¬ 
tery.  Annoyed  at  the  way  metallic 
copper,  decomposed  from  the  sul¬ 
phate  solution,  kept  de¬ 
positing  on  the  vessel,  _ 

he  removed  it  and 
noted  with  amasement 
the  faithful  way  the  W 

copper  layers  li^tated  I 

the  shape  of  the 
vessel's  surface! 


So  strong  were  the  European 
giulds  of  Scribes  and  Illumi¬ 
nators  In  the  ISth  century,  that 
craftsmen  were  forbidden  to 
multiply  pictures  or  lettering 
by  mechanical  means.  Wood¬ 
cutters  were  distinctly  "law¬ 
breakers"! 


A  primary  defense  activity  of  printing  ^ 
plants  is  to  maintain  maximum  production  capacity  to 
meet  the  unforeseen  demands  of  war. 

A  contribution  of  the  printing  industry 
to  the  war  effort  is  preventative  maintenance  of  equip¬ 
ment  that  will  assure  press  production  and  reduce  calls  for 
repair  parts  upon  the  nation's  manufacturing  facilities. 

Frequent  and  thorough  lubrication — 
attention  to  electrical  equipment,  it  is  invaluable  and  likely 
to  become  increasingly  unavailable — care  of  rollers  to 
assure  cleanliness  and  guard  against  excessive  pressures — 
these  are  all  typical  of  preventative  maintenance  that  will 
help  prolong  press  service  and  can  help  the  war  effort. 

The  Harris  service  organization  is  avail¬ 
able  to  consult  with  and  advise  plant  owners  on  means 
and  methods  to  secure  maximum  press  performance. 


RRIS  OFFlIT  PRl 


HARRIS • SEYBOLD • POTTER- COMPANY 


RICH  «  6  R  B  U  t  t  O  C  R  S  O  F  S  U  C  C  6  S  $  F  Ut  OFFSCT  FRSSS 

-  CXfaw?  *»to  feirt  Ti«>  CWh».I«w>,  Ofcio  •  Hurh  Stm«t  *  * 

tao  SttriiHi  N.W.  •  Sm 


COMMrNlCATlOl^lS; 


After  viewing  some  four  score  and 
magazines,  each  illustrating  Old  Glory  in 
some  form  or  other,  I  want  to  compliment 
you  on  the  excellent  manner  that  your 
June  issue  portrays  our  flag. 

It  dominates  the  cover  page  and  yet  the 
manner  in  which  it  is  presented  gives  dig¬ 
nity  as  well  as  attention  value. 

I  should  also  like  to  comment  on  the  in¬ 
teresting  manner  in  which  your  little 
magazine  is  made  up.  I  always  enjoy  read¬ 
ing  your  articles  as  well  as  the  advertise¬ 
ments. 

T.  G.  Maag 
Maag  &  Porter 
Spokane,  Wash. 

«  «  « 

Thanks  to  you  for  your  assistance  in  help¬ 
ing  me  to  print  that  halftone  cut  on  mim¬ 
eograph  paper.  Thanks  to  you  also  for  my 
first  copy  of  The  Graphic  Arts  Monthly. 

I  know  I'll  enjoy  every  issue. 

H.  L.  Sampson 
Duluth,  Minn. 

*  o  * 

We  have  found  The  Graphic  Arts  Monthly 
to  be  not  only  a  magazine  of  current 
events  but  one  that  you  can  refer  to  for 
useful  data. 

Rush  Imprint  Service 
Chicago,  ill. 

0  0  0 

Please  continue  to  send  me  The  Graphic 
Arts  Monthly.  It  is  the  greatest  little  mag¬ 
azine  that  I  have  ever  seen. 

Edgar  A.  Cleveland 
Cleveland's  Ptg.  &  Sign  Shop 
Nashville,  Tenn. 
o  o  o 

GAM  is,  by  far,  the  most  interesting  and 
informative  publication  in  the  industry. 

Herman  Gelders 
The  Fitzgerald  Leader 
Fitzgerald,  Ga. 


As  one  who  has  been  receiving  your  maga¬ 
zine  for  a  number  of  months,  I  wish  to  ex¬ 
press  my  sincere  appreciation  to  the  GAM 
management  for  the  very  fine  little  maga¬ 
zine  you  are  putting  out.  It  may  be  small 
as  to  size,  but  it  is  certainly  chock  full  of 
ideas  and  information  from  cover  to  cover 
for  those  who  would  be  informed  on  things 
pertaining  to  the  graphic  arts.  Would  miss 
it  a  lot  if  I  did  not  receive  it  regularly. 
Should  you  at  any  time  in  the  future  de¬ 
cide  to  abolish  your  free  list  for  a  paid-up 
subscription  you  may  count  on  me. 

Ernest  E.  Roos 
Paragon  Press 
Toledo,  Ohio 
^ 

I  read  GAM  every  month,  and  to  one  rela¬ 
tively  new  at  the  business  it  is  like  pen¬ 
nies  from  heaven.  In  fact,  I  wish  it  came 
out  weekly  instead  of  monthly. 

L.  H.  Woodman 
Star  Press 
Freeland,  Mich. 

*  e  e 

I  am  very  happy  to  receive  the  GAM  regu¬ 
larly.  It  gives  me  unparalleled  opportunity 
to  contact  supplies  of  every  kind  and  type. 
The  technical  articles  are  never  lost  nor 
not  appreciated.  The  editorials  are  ever  a 
source  of  pleasure  and  profitable  reading. 
H.  I.  Siegfried 
The  Siegfried  Print  Shop 
Denver,  Illinois 
e  e  e 

My  class  enjoy  the  G.A.M.  and  can  hardly 
wait  from  one  publication  to  the  next. 
Thanks  a  million  for  your  valuable  publica¬ 
tion  during  the  past  years. 

E.  J.  Potter,  Director 
The  University  Press 
School  of  Printing 
University  of  Idaho 
Pocatello,  Idaho 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  large  volume,  repeat  orders 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Antogrraphic  Register 
Forms,  Rotary  Printed  Manifold  Books.  One-Time  Carbon  Forms.  Envelopes,  etc. 
Volume  amounts  to  millions  annually  I  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  es^ense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now.  You  can  profit  as  they  have. 


Consumers  Printing  Cr  Paper  Co.,  Cincinnati,  Ohio 
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S.  R.,  Portland,  Ore.;  “What  is  the 
derivation  of  the  word  anecdote?^* 

From  the  Greek:  a  or  an,  not;  and 
ekdotosj  published  or  disclosed.  Thus 
the  strict  meaning  of  anecdote  is  a  story 
told  in  confidence.  However,  the  pres¬ 
ent  meaning  is  an  account  of  an  incident 
or  event. 


H.  B.,  Kalamazoo,  Mich.:  “Will  you 
please  say  if  this  sentence  is  correct: 
‘My  brother  and  myself  are  going 
away.’  ” 

Since  the  word  myself  is  more  cor¬ 
rectly  used  reflexively,  better  substitute 
/ — My  brother  and  I  are  going  away. 


P.  C.,  Greenville,  South  Carolina: 
“Isn’t  the  use  of  a  conjunction  at  the 
beginning  of  a  sentence  contrary  to 
good  usage?” 

No;  sentences  may  correctly  begin 
Andy  Or,  iVor,  For.  Such  conjunctions 
often  prove  effective  in  closing  para¬ 
graphs. 


P.  T.  E.,  Tarrytown,  N.  Y.:  “Please 
give  me  the  plurals  of  the  following: 
dilettante,  discus,  planetarium,  metrop¬ 
olis,  Nemesis,  cherub,  sphinx,  tempo.” 

Dilettanti  (Italian)  or  dilettantes 
(Anglicised). 

Disci  or  discuses. 

Planetaria  or  planetariums. 

Metropoleis  (Greek)  or  Metrop¬ 
olises. 

Nemeses.  Cherubim  (Hebrew)  or 
cherubs. 

Sphinges  or  sphinxes. 

Tempi  (Italian)  or  tempos. 


are  in  the  market  for 


OPEN  END  ENVELOPES 

If  you  sell  to  drug  stores  or  if 
you  have  druggist  prospects 
tell  them  about  Western  States 
Open-End  Envelopes.  They  are 
ideal  for  quick-packaging  of 
capsules  and  numerous  other 
miscellaneous  items. 

Actual  samples  with  or  without 
a  gummed  flap  are  yours  for  the 
asking.  Send  for  yours  today* 

WESTERN  STATES 

Envelope  Company 

1616  W.  Pierce  St.,  Milwaukee,  Wis. 
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Excess  Oil  on  the  Keyboard  ^ 

★  Oil  on  the  Monotype  keyboard  work¬ 
ing  parts,  no  matter  how  introduced, 
tends  to  follow  the  laws  of  gravity — 
down. 

Since  the  lower  end  of  the  Em  Scale 
Pointer  Rod  is  below  most  of  the  work¬ 
ing  parts  on  the  keyboard,  it  logically 
follows  that  oil  will  accumulate  at  the 
bottom  of  the  rod,  finally  dripping 
down  onto  the  left  keyboard  (or  key- 
bars)  . 

Suggestion — make  it  a  semi-weekly 
habit  to  wipe  all  excess  oil  from  the 
rod  without  removing  the  rod  from  the 
board. 

Charles  Broad 
Chicago,  III. 

V _ 

A  Wash-up  Trick 

★  To  eliminate  getting  the  hands  so 
“inky”  and  also  to  conserve  rags  for 
platen  press  wash-ups,  take  a  half- 
folded  newspaper,  lay  on  disc  with 
folded  edge  at  top,  turn  press  over 
slowly  and  as  rollers  start  on  down¬ 


ward  stroke  take  hold  -of  the  folded 
edge  of  paper.  Repeat  this  operation, 
using  another  paper,  then  finish  wash- 
up  in  usual  manner. 

Cecil  P.  Rich 
Pratt,  Kansas 

V _ 

Conserve  Ink 

★  In  the  present  emergency  every  press¬ 
man  wants  to  conserve  on  inks  as  much 
as  possible — ^here’s  an  idea  well  worth 
trying — “take  a  strip  of  scotch  tape 
and  wrap  around  the  cover  edge,  there¬ 
by  sealing  the  can  against  moisture” — 
we  use  it  with  much  success. 

George  L.  Best 

Iron  Mountain,  Mich. 

v..._ 

Paper  Cutting 

★  If  the  cutter  knife  has  a  tendency  to 
pull  the  stock,  rub  the  edge  of  knife 
with  dry  soap  (colorless).  This  also 
prevents  fuzzy  edge  on  book  papers. 

Fred  Knapp 
Kissimmee,  Florida 


The  Muhisiiig  Pan  •  a 
sturdy  one  piece  container 

*  space  tor  your  laOel 
which  IS  there  at  re  order 
time  •  It  saves  time 

*  eliminates  waste 
Convenient  •  Compact  • 
Clean  •  easy  to  open 

*  and  easy  to  close 
Your  customers  will  like  Y 

The  Munisrny;  Paper  Co. 
13S  S  laSallp  SI.CliKa^u 


THIS  IS  THE 


SiM^\ 


THIS  IS  THE 


I  THIS  IS  THE  ~7U\ 


WoieraorM  I  ContohM  SOO  phit  ihMh*  .fth  Ih*  I  Contain,  10  box*,,  a  total  of  5000  I 
CoilMlend  .  d»jidrowofondrtoekroonnholvo,  I  phi, ,liooH.*Tlio Pok moko, o  *»!•  I 
'  ...ho,  wtWty  vohio  whon  ompty...  '  proof  dolivory  or  ,torago  unit.. 


*  ••■iTMler 
I  m9k»^%Q4y 


I  •  oslTM  for  mqko-fody 

I 


Accuroto  I 
MM  Cut  I 
•Wxll  I 

I  and  term  i 


■•vmibi*  lob«l  (!■  dot)  corriui  your  MiM 


aoa  Se^Ma  UNIT’*  PACKAGED 


40 


The  Graphic  Arts  Monthly — August,  1942 


Ink  and  Morale 

(Continued  from  page  12) 

space  for  a  percentage  figure  to  be 
shown  in  addition  to  the  movable  fig¬ 
ures. 

RCA  has  carried  its  “Beat  the  Prom¬ 
ise”  message  to  all  industry.  In  co¬ 
operation  with  Factory  Management 
and  Maintenance  magazine  there  was 
prepared  a  full-color  “Beat  the  Prom¬ 
ise”  insert  which  was  distributed  with 
the  April  issue  of  the  magazine.  The 
story  of  the  campaign  was  presented  in 
detail,  together  with  complete  plans  for 
setting  up  a  program  along  the  same 
lines  in  any  type  war  production  plant. 

While  the  success  of  the  campaign 
to  “Beat  the  Promise”  has  relied  on 
virtually  every  form  of  exploitation  and 
on  nearly  every  media,  the  printed 
word  has  from  the  start  home  the  prin¬ 
cipal  share  of  the  burden. 


Printing  Is  Important 

★  “Printers  are  really  lucky  during:  this 
war.  There  is  no  vital  shortage  as  yet  of 
the  materials  you  use.  There  is  a  challenge 
to  find  new  ways  of  serving  your  customers 
with  the  printed  word.  There  is  opportunity 
to  use  the  tools  of  your  trade  to  promote 
patriotism.  As  Henry  Hoke  says,  ‘Remem¬ 
ber,  you  faint-of-heart,  that  Hitler  spent 
millions  upon  millions  to  flood  this  country 
with  disruptive  printed  propaganda.  His 
purpose  was  to  “divide  and.  conquer.”  You 
can  make  your  printed  promotions  a  slap  in 
Hitler’s  face  by  showing  a  defiant  and  con¬ 
structive  picture  of  AMERICA  AT  WORK 
TO  WIN  THE  WAR.’ 

“THE  PRINTED  WORD  IS  OF 
VITAL  IMPORTANCE.  Be  thankful 
that  it  isn’t  rationed.  ‘Freedom  of  the 
Press’  is  not  an  empty  statement.  Freedom 
to  use  your  presses  to  save  business  and 
help  win  this  war  is  a  challenge  to  every 
printer.” 

—The  Printers  Bulletin 
Atlanta,  Georgia 


HAVE  YOU  mm 

yo  wpi  mjA 

mm  Off  m MAP/ 

10  0  Vo  cm  uxth 

mM  MMmmiMY 

CORPORATI  0  N*  ROME,NEWYORK 
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'Til 

Lh 'T*Ttf 

Mil] 

Rotary  Roimd  Holo  and  Slot  Hole 
Perforators,  Hi 'Pro  Paper  DriUs, 
Gang  Stitchers,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
LargMt  Perforator  Feotory  In  tho  World 

Rosback  Verti¬ 
cal  Perforators 
hare  replace¬ 
able  perforating 
mechanism,  also 
inlaid  Uxd  steel 
die  with  5- 
year  foaian- 

tee.  1 

flVMt-power  I 

perforators.  SO". 


IVIRKOTYPE  AUTOMATIC  PROCESSING 
^00!^  MACHINES 

VIRKOTYPE 

^  Permanent  Compounds 


"X”  BASE  INKS 

Wood,  Nathan  &  Vi rk us  Co. 

Incorporated 

1  Mam  Street  Racine,  Wis. 


'Ar  In  the  face  of  the  intense  competi¬ 
tion  offered  hy  other  so-called  “war” 
trade  training,  printing  courses  are 
having  and  will  have  tough  sledding 
in  attracting  students  to  take  up  train¬ 
ing  for  the  graphic  arts  industries.  At 
this  writing,  some  of  the  higher  types  of 
vocational  education,  especially  that 
of  tuition  courses  in  endowed  or 
printer-supported  schools,  are  actually 
closing  their  doors,  or  recessing  for 
the  duration  of  the  War  for  Democracy. 
We  have  record  that  the  London  School 
of  Printing  dropped  about  two-thirds 
in  enrollment  after  two  years  of  war. 
If  this  is  also  true  of  other  English 
printing  schools,  Britain’s  trade  train¬ 
ing  is  better  off  than  in  America  where 
schools  have  dropped  from  one-half  to 
absolute  zero  in  enrollment  after  six 
months  of  war. 

The  competition  is,  of  course,  in  the 
training  offered  in  machine  shop  work 
which  leads  so  quickly  to  better  paying 
jobs  than  does  printing.  But  this  is 
not  the  only  competition.  A  young  man 
recently  quit  a  printing  co-op  job  which 
paid  him  about  $16  per  week  to  enter 
work  as  an  office  boy  (of  all  things)  in 
a  government  agency  at  $25  per  week. 
The  young  man  thought  that  it  was 
good  policy  to  drop  his  three-year 


HIGH-SPEED  JOB  BLACK  INK 


No.  2141S  (BK10306AD) 


The  Black  Ink  that  you  have  ■ea—ar—  No.  4.  It  is  about  10%  bulkier 

been  looking  for,  for  a  long  ^  than  any  other  Black  mk. 

time  for  many  reasons.  No.  S.  And  possibly  rwt  the 

No.  1.  It  sets  immediately  on  l^f  reason  is  the  price  of  it, 

paper.  which  is  75c  per  lb.  in  5  lb. 

No.  2.  It  does  not  dry  on  the  lots,  in  one  pound  cans,  deliv- 

press  within  a  week.  ered.  Check  accompanying  the 

No.  3.  It  does  not  skin  in  can.  ▼  order.  A  single  pound,  $1.00. 

TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Mmnufmctmrmr*  of  Fimm  LUko  mod  Printing  inks  for  AU  Parposos 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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printing  training  and  hopes  of  eventual 
journeyman  standing  to  be  an  “office 
boy.”  Youth  is  notorious  for  not  hav¬ 
ing  the  faculties  for  looking  ahead.  It 
is  true  that  apprenticeships  are  long 
and  beginning  pay  small  in  printing 
and  lithography.  But — at  the  end — the 
pay  is  greater  than  in  most  comparable 
industries.  Students  should  have  this 
fact  well  in  mind. 

Good  and  sufficient  publicity  is  one 
answer  to  the  problem  of  the  student 
shortage — ^in  brief,  advertising.  We 
cannot  hope  to  have  “business  as  usual” 
during  wartime,  but  we  can  keep  our 
proportion  of  students — we  can  mini¬ 
mize  the  cut  in  entrants. 

The  school  printing  departments  and 
schools  have  the  machinery  and  other 
facilities  for  waging  a  campaign  to 
sell  their  education  to  the  public.  The 
job  now  is  not  so  much  to  influence 
printers  to  hire  graduates,  but  to  influ¬ 
ence  young  men  and  women  to  take  up 
the  graphic  arts  as  a  career.  The  mar¬ 
ket  is  generally  good  for  graduates 
right  now. 

A  booklet  or  pamphlet  will  help.  In 
this  booklet  we  suggest  that  the  fol¬ 
lowing  information  be  transmitted  to 
the  prospective  students  and  public  in 
general : 

1.  That  the  graphic  arts  industries 
include  all  types  of  workers — those 
with  one  or  more  of  these  abilities: 
mechanical,  artistic,  social  and  mathe¬ 
matics.  There  are  at  least  30  different 
types  of  jobs. 

2.  Work  is  not  seasonal — it  has 
fewer  peaks  and  valleys  than  have  most 
comparable  industries. 

3.  One  can  make  a  profession  of  the 
work — be  a  white  collar  worker. 

4.  Pay  is  higher  than  in  most  com¬ 
parable  industries  after  the  apprentice¬ 
ship  period  is  past. 

5.  Work  is  never  monotonous — jobs 
are  all  “custom  built.” 

Such  a  booklet  should  be  specific. 
At  least  eight  of  the  more  common  jobs 


$•11  Tim«-S«ving 
Printad  Form 
Systems 


Made  Under 
Your  Own  Imprint 
Shipped  In  Your  Name 

Sell  in  your  own  name,  under  your  imprint. 
Autographic  Register,  Continuous  or  Snap-a- 
part  Forms  .  .  .  shipped,  and  quickly,  too. 
under  your  labels  .  .  .  you  do  the  invoicing. 

Get  your  share  of  this  fast  growing  field  by 
writing  today  for  details  of  our  dealer  offer. 
Free  design  and  quotation  services  assure  you 
of  complete  selling  information  for  your  every 
prospect.  Simplified  price  lists  and  manuals  let 
you  price  many  forms. 

Our  increased  production  has  given  many  deal¬ 
ers  and  printers  new  profits  to  replace  war-cut 
items  .  .  .  investigate. 

WRITE  TODAY  ...  If  you  are  located  in  a 
Midwestern,  Southern  or  Southwestern  area. 

PHILIP  HANO  COMPANY,  INC. 
Holyoke,  Mass. 


The  Graphic  Arts  Monthly — August,  1942 


43. 


TRADE  MARK 

INSTANTANEOUS 

TYPE  CLEANER 

Removes  tough,  hard- 
caked  ink  quiddy,  thor¬ 
oughly.  Order  from 
yow  dealer. 

OHALMER8  CHEMICAL 
COMPANY 

l230hMtnut8L,  Newark,  N.J. 


The  BOLTON  KNIFE 


If  is  the  Knit*  that  does  th*  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


Takes  the  “work”^  of 
PRESSWORK 


THE  CUMMED  PRODUCTS  COMPANV 
Trtf.Ohit 


should  be  described.  The  description 
should  be  so  printed  that  the  layman 
will  understand  it.  Preferably,  the 
booklet  should  be  illustrated.  Salary 
should  be  mentioned,  as  it  is  common 
knowledge  that  folks  are  now  vitally 
concerned  in  the  monetary  values  in 
any  career.  Technical  terms  should  be 
omitted. 

A  page  from  this  booklet  should  be 
as  follows  as  to  content: 


**Do  you  like  to  assemble  things? 
“Then  you  could  be  a 
“HAND  COMPOSITOR 
“140  to  $55  per  week  (or  your  local 
pay  rates) 

“The  hand  compositor  sets  the 
type  that  is  used  to  print  words  in 
advertising  material,  newspapers 
■  and  books.  He  assembles,  also,  the 
material  set  on  automatic  type 
making  and  typesetting  machines. 
He  has  the  opportunity  of  being 
promoted  to  foreman,  layout  man 
or  superintendent.” 

This  would  be  followed  by  a  pic¬ 
ture  of  a  young  man  or  woman  setting 
type  at  the  case,  with  a  legend  saying, 
“Learning  to  be  a  hand  compositor  at 
Blank  High  School,”  to  tie  each  page 
to  the  school. 

Other  such  pages  would  feature  like 
information  as  follows :  Do  you  like  to 
work  on  machinery?  Then  you  could 
be  a  pressman.  Do  you  like  to  figure? 
Then  you  could  be  an  estimator.  Do 
you  like  to  design  things?  Then  you 
could  be  a  layout  artist.  Do  you  like 
to  meet  people?  Then  you  could  be  a 
printing  salesman.  Do  you  like  pho¬ 
tography?  Then  you  could  be  a  litho¬ 
graphic  platemaker.  In  this  way  the 
message  can  be  gotten  across  to  the 
people  who  have  little  information  at 
hand  on  careers  in  the  graphic  arts. 

The  title  of  one  such  booklet  is 
“What  Work  Will  I  Do— Consider  a 
Career  in  the  Graphic  Arts.”  This  ques¬ 
tion  confronts  all  young  people. 

The  booklet  should  contain  other 
pertinent  information  about  the  school 
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or  department  and  its  facilities,  and 
mention  should  be  made  of  the  number 
of  graduates  who  are  now  successfully 
ensconced  in  printing  jobs.  The  size  of 
the  local  industry  can  be  gotten  from 
the  United  States  Census  Bureau. 
Basic  courses  offered  should  be  listed. 
A  16-page  booklet  could  cover  the 
ground,  with  illustrations  of  students 
at  work  on  at  least  half  of  these  pages. 
People  are  picture  readers,  and  the 
school  should  be  aware  that  many 
would  look  at  the  pictures  and  legends 
who  would  not  read  the  text. 

Readers  of  this  column  who  desire 
to  get  a  booklet  similar  to  that  men¬ 
tioned  above  may  drop  a  card  to  the 
conductor  of  this  column  in  care  of 
Printing  High  School,  Cincinnati, 
Ohio.  Only  one  such  book  may  be  sent, 
as  the  supply  is  small. 

Next  month  we  shall  discuss  how 
such  promotional  work  can  be  dis¬ 
tributed  to  best  advantage  in  selling 
careers  to  the  young  men  and  women 
in  your  community. 

V _ 

The  writer  of  this  column  has  prepared 
and  printed  for  distribution  all  copy  for 
this  column  from  its  inception  in  Sep¬ 
tember,  1941  through  September,  1942, 
in  booldet  form.  Copies  can  be  secured 
free  of  cost  and  postage  by  mailing  a 
card  to  R.  Randolph  Karch,  Printing 
High  School,  McMillan  Street  and  Es¬ 
sex  Place,  Cincinnati. 
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KNIVES 


smoNDS  WORDIH  WHin  CO. 


to  PROfTERS 


Sparkling  naw  idaas  in  * 'Victory 
Verses**  designed  to  bring  in  new 
retail  store  business  for  you  NOW 

WRITE  FOR  YOUR  FREE 
VICTORY  VERSES  TODAY 


MID-STATES 

GUBdMED  PAPER  COMPAMT 

2515  S.  DAMEN  AVE..  CHICAGO 


Extra  Income  for  Printers  nnd  Snlesmen! 

Let  the  **Souvenir  Ad-Pencil  Line**  holster  profits  and  keep  you  in 
business  for  the  duration! 

•  Top-quality  Ad-Pencilg  are  still  in  diate  delivery  at  prices  still  below 
demand  by  many  businesses  today.  1932!  Extensive  business  right  in 
"Souvenir"  offers  you  America's  your  local  territory.  Write  for  de- 
most  complete  line — all  for  imme-  tails  now! 

SOUVENIR  Lead  Pencil  Company  •  Cedar  Rapids,  Iowa 
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Silk  Screen  Questions 

( Continued  from  page  32) 

wood  grain  finish,  etc.  On  light  colored 
stock  you  may  find  that  silk  screening 
a  coat  of  overprint  varnish  will  add 
lustre  to  the  color  and  at  the  same  time 
preserve  the  cover  by  shielding  it  from 
water  smears  and  dirt  marks  due  to 
constant  handling. 

I’ve  seen  a  simple  but  well-designed 
menu  cover  done  in  blue  and  green.  It 
was  printed  on  cream-colored  stock 
with  a  sky  background  of  blue  and 
the  lettering  “The  Turf  Tavern”  silk 
screened  in  a  green  Kem  Color  that  was 
used  as  a  base  for  flock.  The  green 
flock  lettering  resembling  grass  in  tex¬ 
ture  was  highly  suggestive  of  the  Turf 
atmosphere. 

The  use  of  any  color  or  texture  of 
stock,  the  appeal  of  color  printing,  the 
ease  of  varnishing,  the  use  of  flock 
are  some  of  the  things  made  practical 
and  inexpensive  by  the  silk  screen 
process.  This  applies  to  menu  covers  as 
well  as  to  any  other  job  of  limited  edi¬ 
tion  where  distinction  is  aimed  at. 

V _ 

To  Promote  Use  of  Printing 

A  $100,000  campaign  to  promote  the  use 
of  printing  and  other  graphic  arts  by  adver¬ 
tisers  as  an  aid  to  winning  the  war  was 
begun  at  a  meeting  of  industry  members 
in  New  York  on  July  9. 

It  is  planned  to  raise  the  necessary  funds 
from  printers,  lithographers,  photoengrav¬ 
ers,  paper  and  ink  manufacturers. 

Edson  S.  Dunbar  of  Holyoke,  Mass.,  was 
temporary  chairman  of  the  committee  which 
drew  up  the  plans.  Others  on  the  committee 
were  Frederick  G.  Rudge,  New  York  City; 
Herbert  Kaufman,  New  York  City;  Henry 
Hoke,  New  York  City;  Charles  Vernon 


Morris,  New  York  City;  Harry  Porter, 
Cleveland;  Louis  R.  Beck,  Cleveland; 
Ernest  F.  Trotter,  New  York  City;  and 
R.  B.  Huddleston,  Elizabeth,  N.  J. 

V _ 


NORTHWEST 

PAPERS  ARE  GOOD  PAPERS 
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Readers  desiring  a  copy  of  the  Northwest 
Paper  Company  ealendarj  shown  above,  are 
asked  to^  write  direct  to  the  Company  •! 
Cloquet,  Minnesota 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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Prevent  Counterfeiting 

■k  A  photoengraver,  comparatively  un¬ 
known,  was  recently  apprehended  as  an 
innocent  though  essential  dupe  in  a  scheme 
to  rob  the  Government.  He  was  in  on  a 
move  to  counterfeit  U.  S.  War  Savings 
Stamps. 

The  Graphic  Arts  Monthly  is  asked  to 
point  out  to  its  readers,  especially  in  the 
photoengraving  field,  the  dangers  of  lend¬ 
ing  themselves  to  schemes  to  defraud  the 
Government. 

Whenever  platemakers  are  asked  to  make 
an  engraving  of  sections  of  a  border,  a  head 
that  might  be  incorjwrated,  flourishes  or 
other  emblematic  sections  of  currency,  cer¬ 
tificate,  bond,  revenue  stamp,  savings 
stamp,  passports,  sweepstake  or  lottery 
tickets,  sugar  or  gasoline  ration  cards, 
pornographic  pictures,  or  facsimiles  of  la¬ 
bels,  packages,  etc.,  they  should  report  to 
the  nearest  U.  S.  Secret  Service  office  for 
instructions  as  to  procedure. 

V _ 


/j  SURE  WAY  TO  GET  THE 

best  in  strip  MATERIAl 

^  COMPO  S 

RULES,  LEADS,  SLUGS 


•  The  experience  of  hundreds  of  printers  and 
typiwraphers  that  Compo’s  HandftnlshMl  Rules 
and  other  Strip  Material  has  saved  money  in 
labor  costs  and  has  speeded  up  production  in 
lockup,  makeup  and  in  makeready  operations. 

COMPO  HANDFINISHED  RULE 
ONLY  1 9c  PER  LB. 

LEADS  1  3  V2C  SLUGS 
(Prices  subject  to  change  without  notice) 

All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and  spac¬ 
ing  materials.  Immediate  shipment,  'l^ese  low 
prices  compel  us  to  request  check  with  order  to 
eliminate  bookkeeping.  Wall  chart  sent  on  reque^ 
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Midyear  Calendar 

★  The  Harris  -  Seybold  -  Potter  Company 
midyear  calendar  for  1942-43  is  now  being 
distributed.  The  painting  was  done  for  this 
calendar  by  T.  M.  Cleland,  as  were  the 
paintings  for  the  two  previous  calendars. 

In  presenting  the  theme,  “God  Bless 
America,”  Mr.  Cleland  has  chosen  a  neigh¬ 
borhood  area  of  the  metropolitan  center  as  a 
location.  He  has  developed  a  colorful,  strik¬ 
ingly  lighted  architectural  background ;  and 
in  the  foreg^round  he  has  depicted  the  neigh¬ 
borhood’s  human  side,  with  all  manner  of 
folks  reacting  to  war  time  patriotism. 

The  calendar  was  printed  in  eight  colors 
by  Rogers-Kellogg-Stillson,  Inc.,  of  New 
York. 

V _ 


THEY'RE  BUILT  TO  LAST... 
AND  THEY'LL  DO  IT! 

Tbero'i  sound  construction  and  mg- 
durability  in  evety  N-D  Machine, 
u^eor’ve  got  what  it  takes.  Oil  than, 
(dean  them  regnlarl]^  run  them  con¬ 
siderately.  and  the^  serve  you  de¬ 
pendably  for  the  dnratioii. 

NYGREN-DAHLY  CO. 
218-230  North  Jefferson  Stroot 
Chicago,  Illinois 
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Patriotic  Gummed  Labels 
★  Victory  Verse  gummed  labels  are  the 
latest  aids  devised  by  the  Mid-States 
Gummed  Paper  Company  to  promote  addi¬ 
tional  printing  business.  They  are  designed 
to  open  the  way  to  an  important  retail 
market. 

These  jingles  encourage  conservation, 
wartime  cooperation,  and,  in  general,  pro¬ 
mote  good  will  for  the  user  who  attaches 
these  Victory  Verse  gummed  labels  to  let¬ 
terheads,  invoices,  backs  of  envelopes,  pack¬ 
ages,  cartons,  menus,  milk  cards,  or  sales 
tickets.  The  verses  are  supplied  by  Mid- 
States  without  charge  to  the  printer  who 
can  then  print  and  sell  them  to  the  retail 
merchants  in  his  locality. 

Mid-States  gives  the  printer  a  wide  selec¬ 
tion  of  verses  which  cover  every  important 
type  of  retail  business,  and  many  of  the 
jingles  are  so  written  as  to  be  easily  changed 
to  fit  any  business. 

Victory  Verse  gummed  labels  are  pro¬ 
duced  inexpensively  because  they  are  type 
set  with  stock  type  borders.  Mid-States  has 
printed  its  sample  jingles  on  a  perfect  sub¬ 


stitute  for  coated  stock,  “Really  Flat  Ultra- 
D  Gummed  Paper,”  an  Opaque  sheet.  Red 
and  blue  ink  on  the  white  paper  adds  the 
desired  patriotic  touch. 

These  Victory  Verses  may  be  obtained 
by  writing  to  the  Mid-States  Gummed  Pa¬ 
per  Company,  2515  South  Damen  Avenue, 
Chicago. 

V _ 

Patriotic  Slogans 

★  Bruce  Rogers,  distinguished  typographi¬ 
cal  desigpier,  is  adding  his  bit  to  encourage 
the  graphic  arts  to  active  support  of  the 
volunteer  war  advertising  campaig^n  which 
was  launched  in  June  by  the  New  York  & 
Pennsylvania  Company,  New  York. 

It  is  now  announced  by  the  company  that 
a  Certificate  of  Patriotic  Service,  specially 
designed  by  Mr.  Rogers,  will  be  awarded 
to  every  printer  and  lithographer  submit¬ 
ting  six  or  more  pieces  as  entries  in  the 
Nypen  Patriotic  Slogan  Contest  and  to  each 
advertiser  or  buyer  of  printing  who  has  co¬ 
operated  in  the  campaign  by  permitting 
patriotic  slogans  and  messages  to  be  repro¬ 
duced  on  his  printed  matter.  These  award 
certificates  will  be  in  addition  to  the  major 
prizes,  totaling  $1,000  in  war  bonds,  which 
have  already  been  announced  by  the  com¬ 
pany. 

“I  am  heartily  in  favor  of  the  Nypen 
Patriotic  Slog^an  Contest  and  all  it  stands 
for,”  says  Mr.  Rogers.  “The  Contest  not 
only  affords  to  printers  and  lithographers 
an  opportunity  to  give  direct  and  practical 
help  to  the  nation’s  war  effort,  but  also  a 
chance  to  show  that  printing  has  an  impor¬ 
tant  place  in  our  all-out  war  economy.  The 
graphic  arts  should  take  this  occasion  to 
impress  upon  buyers  of  printing  that  print¬ 
ing  today  can  do  a  two-way  job,  first,  by 
supporting  all  kinds  of  Government  war 
projects  and,  second,  by  maintaining  indi¬ 
vidual  company  prestige  and  good  will.” 

Distribution  is  also  announced  by  the 
Nypen  Contest  Committee  of  the  first  of  a 


fijiDjmpt  (Dsdivsuuj^ 

PRINTERS’  CARBON  PAPERS 

•  FRYE  MANUFACTURING  CO. 
DES  MOINES,  IOWA 


COMPLETE  LINE 
Onetime 
Halftone 
Book 
Pencil 
Specials 


HIGHEST  QUALITY  | 
Only  genuine  | 
Carnauba  wax 
used.  Reduces  I 

offset  diffi-  I 

cutties. 


Write  for  samples,  prices 
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Bruea  Rogers  (left)  confers  with  George 
Eustis  Paine,  president  of  the  New  Yorh  A 
Pennsylvania  Co. 

series  of  press  sheets  of  approved  patriotic 
slogans  and  messages  appropriate  for  re¬ 
production  on  all  types  of  printed  matter. 
Ten  different  slogans  and  symbols  are  pre¬ 
sented,  each  designed  to  advertise  and  pro¬ 
mote  some  patriotic  cause  such  as  the  war 
bond  drive,  the  Red  Cross,  the  U.S.O., 
Navy  Relief,  army  recruiting  and  so  forth. 
Arrangements  have  been  made  to  supply 
electrotypes  of  these  slogans  at  cost.  Copies 
of  the  press  sheet  may  be  obtained  from 
the  Nypen  Contest  Committee,  225  Varick 
Street,  New  York  City. 

V _ 

New  Cooperative  Enterprise 

★  More  complete  service  to  buyers  of  print¬ 
ing  through  the  offer  of  production  facili¬ 
ties  in  all  three  of  the  major  reproduction 
processes  is  the  purpose  of  a  new  coopera¬ 
tive  enterprise  announced  by  a  grroup  of 
prominent  New  York  printing  firms. 
Through  the  group,  letterpress  printing  will 
be  provided  by  William  E.  Rudge’s  Sons, 
gravure  reproduction  by  the  Photogravure 
&  Color  Company,  and  offset  lithography 
by  Zeese- Wilkinson  &  Company.  The 
group’s  cooperative  sales  effort  will  be 
headed  by  the  Rudge  organization,  although 
each  of  the  component  firms  will  continue 
its  own  sales  development  work. 

The  gfroup  also  offers  to  the  graphic  arts 
supply  field  an  experimental  laboratory  for 
the  testing  of  equipment,  materials  and 
supplies  at  the  hands  of  highly  trained 
technicians  in  each  of  the  departments. 


STEP  and  REPEAT 
in  Monoplate 

^  pROOUCtS  BETTW  vi 

The  Step-and-Repeat  Monoplate  Proc¬ 
ess  requires  only  one  copy  .  .  .  and  permits 
printing  2  to  600  up  from  just  one  plate!  Our 
method  eliminates  many  of  the  usual  costs 
.  .  .  makes  the  use  of  electros  unnecessary 
altogether  .  .  .  saves  immeasurably  on  orig¬ 
inal  plate  cost,  on  register,  stock,  labor  and 
time.  Therefore,  you  pay  less  for  better 
step-and-repeat  plates  .  .  .  and  get  better- 
quicker  results. 

IDEAL  FOR  FORMS,  LABELS,  ETC. 


wiv/ 

FINE  SCREEN  HALF-TONES 

IN  MONOPLATE!  save  up  to  60% 


OVER  NIGHT  OUT-OF-TOWN 
SERVICE.  SEND  FOR  SPECIAL 
PRICE  LIST  TO 

NU-ERA 

PHOTO  ENGRAVERS,  Inc. 

732  SHERMAN  ST. 
CHICAGO.  ILL. 
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MANUFACTURED  BY 
J^lariin  ^Driscoll  &  Co. 

CHICAGO 


Darkroom  Film  and  Paper  Cabinet 

★  The  American  T3T)e  Founders  Sales  Cor¬ 
poration,  200  Elmora  Avenue,  Elizabeth, 
New  Jersey,  announces  the  ATF  Darkroom 
Film  and  Paper  Cabinet,  a  convenient 
means  for  the  camera  operator  to  store  un¬ 
exposed,  as  well  as  exposed,  film  and  paper. 
The  upper  section  contains  four  drawers, 
each  constructed  with  light-tight  automatic 
cover  slide.  The  lower  half  of  the  cabinet. 


War  Takes  Estimators! 

Train  NOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
needed  as  military  saiTloe  draft  causes 
vacancies.  Our  25  lesMW  ooone  includes 
personal  coaching  and  t  bound  books — 
actual  production  reoosds  on  composition, 
press  work  and  bindery  operations.  Thor¬ 
ough  training  means  better  Jobe.  PRE¬ 
PARE!  Write  today  for  detain  about  easy 
method  of  paying  as  yon  go. 

Jack  Tarrant  School  of  Estimating 

Departmant  Q 

105  W.  Monroe  St.  Chicago,  III. 


CRAFTSMAN  on  the  JOB 

Saves  time!  Saves  money! 

Craftsman  precision  Photo-Lith  and  Off¬ 
set  tables  mean  more  speed  in  prraara- 
tion,  greater  accuracy  on  the  job.  Write 
for  literature.  (When  present  materials 
are  exhausted  we  must  discontinue  manu¬ 
facture  for  the  duration.  On  bona  fide 
orders  we  will  defer  delivery  for  a  limited 
time. ) 

Craftsman  Line-Up  Table  Corp. 
49-59  River  Street,  Waltham,  Mass. 


with  hinged  door,  provides  storage  space 
for  boxed  film  and  miscellaneous  supplies. 
The  announcement  points  out  that  the  cabi¬ 
net  is  of  wood  construction  throughout, 
light  proof  and  dust  proof.  It  is  finished  in 
gray  enamel  with  black  masonite  top.  The 
Model  A  has  a  16"  trimmer  knife  for  cut¬ 
ting  film  or  paper  to  odd  sizes.  The  Model 
B  has  no  trimmer  knife.  The  cabinet  is  a 
Hamilton  product,  built  exclusively  for  the 
American  Type  Founders. 


Oomplata  with 
Spring  Gauge 


The  Jacques  Bookbinders'  Shear 

IRON  TAELR — ^28  inohm  OLA  MR — foot  damping 
wide  with  niokd  plated  with  our  mBtional  damp, 
rulm  for  whkh  laiam  paralld  and 

m  tMt  M  I*  SOlf-adJUatint  tO  Ull 

MV  Q A  U QIO— Eapldly  ad-  iSd  tblnlmmim  of 

I"  iuBted  for  aoearue  ontting.  stock. 

I  SPRINO  OAUOl — for  OIZKS— It  ineh;  48  inch; 

narrow  <«— furnished  45  inch;  88  ineh;  80  ineh; 
nnlem  ottarwiae  ocdeted.  T2  inch. 

WrUrn  /er  Cmudog  mnd  Prieea 

i  JOHN  JACQUES  &  SON 

i  Edatlished  in  1850 

93  Webstar  StrMt  WorcMtar,  Mass. 
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A  New  Connected  Script 

★  “Brush,”  a  new  connected  script,  has 
just  been  released  by  the  American  Type 
Founders. 

“As  its  name  implies.  Brush  reproduces 
in  type  the  free  brush  lettering  that  is  so 
popular  in  current  advertising,”  says  Gerry 
Powell,  typographic  director  of  the  Com¬ 
pany. 

The  unusual  freedom  of  the  new  design 
is  enhanced  by  the  addition  of  several  liga¬ 
tures  and  finial  characters.  The  novel  meth¬ 
od  in  which  the  letters  join  permit  their 
being  cast  on  a  square  body  and  reduces 
kerns  to  a  minimum. 

Brush  was  created  by  Bob  Smith,  partner 
in  a  New  York  art  service,  who  was  al¬ 
lowed  U.  S.  Design  Patent  No.  132,422  on 
his  effort.  Mr.  Smith  was  once  on  the  staff 
of  the  ATF  Specimen  Printing  Department 
where  he  designed  the  more  formal  script 
known  as  Park  Avenue. 

Showings  of  Brush,  which  is  cut  in  sizes 
12  to  84  point  may  be  had  from  any  ATF 
branch  or  dealer  or  direct  from  the  com¬ 
pany  at  200  Elmora  Avenue,  Elizabeth, 
New  Jersey. 

V _ 

**Bru8h’’  Available 

★  The  Acme  Type  Foundry,  161  W.  Har¬ 
rison  Street,  Chicago,  announces  that  it 
has  “Brush,”  the  new  ATF  type  face, 
available  by  the  single  character,  line  or 
font.  Specimen  showing  of  Brush  may  be 
seen  on  pages  8,  10,  and  14  of  this  issue 
of  GAM,  or  by  writing  the  Acme  Type 
Foundry. 

V..._ 

-ON  PAY  DAY,  BUY  BONDS— 


Ftnce  can  deUver  quickly 
“foolproor*  typogrsphs  in 
1/16“  to  1“  impression  sixM 
...  1  to  16  wheds.  Diversity- 
on-demand  unequalled  in  the 
field  1 


BtO  AND  BOTABV 


t 

216  NICHOIS  „jc!\G0.  \ 

^80  NORTH  CM- 

682  MISSION  ST..^'^'^ 


Announcing  Revised  Edition  of 

PRESSMEN’S  Pocket  MANUAL 

by  J.  N.  Harrison 

Ovor  200  pages  of  valuable  Informa¬ 
tion  on  pressroom  operations.  Many 
illustrations.  One  of  the  most  com¬ 
plete  books  in  concise  form  that  can 
be  purchased. 

Price  $1.50 

Please  tend  money  with  order 

THE  GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.  Chicago,  III. 


GET  ALOW  COST  C&G  SAWLINER 


Ideal  for  the  SMALL  PRINTER.  Has 
many  exclusive  C&G  features.  Meets 
most  sawing  reguirements.  Priced 
low.  Larger  plants  should  have  sev¬ 
eral  convenient  to  make-up  banks. 
Write  for  the  facts. 

MILWAUKEE  SAW  TRIMMER  CORP. 

612  East  Clyboum  St.,  Milwaukee,  Wisconsin 
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New  Plastic  Binding 

★  After  a  long  period  of  intensive  research 
with  plastic  mechanical  bindingfs,  Tauber* 
Tube  Binding,  200  Hudson  Street,  New 
York  City,  announces  the  Tauber-Twist, 
its  latest  development  in  plastic  binding. 
These  Twists,  according  to  the  announce¬ 
ment,  are  also  available  with  Tauber’s  new 
interlocking  punching  dies. 

Tauber-Twist  is  patriotically  colorful, 
available  in  red,  white,  blue  and  crystal. 
It  is  light  in  weight,  and  is  said  to  be  amaz¬ 
ingly  strong  and  resilient.  It  can  be  de¬ 
signed  to  fit  any  size  round-hole  or  slot- 
punching. 

An  interesting  feature  in  Tauber-Twist 
is  the  Twist-Lock.  This  feature  permits 
spot  binding,  the  pages  to  lie  flat  back  to 
back,  and  a  fast  method  of  sealing  the  ends, 
which  also  prevents  the  Twist  from  un¬ 
winding  out  of  the  book.  The  company 
states  that  the  Twist-Lock  is  made  quite 
easily  with  a  special  heating  unit. 

Tauber-Twist  is  manufactured  ready  for 
immediate  use  and  is  also  available  with 
Tauber’s  free  license  plan.  Patents  are 
pending.  The  Twist  is  designed  on  order 
to  fit  the  printer’s  particular  punch.  It  can 
be  had  in  all  diameters  from  3/16"  to  1" 
and  in  gauges  from  .040  to  .100. 

V _ 

Enlarges  Paper  Plant 

★  Within  recent  months  The  Cromwell 
Paper  Company  of  Chicago  has  put  into 
full  operation  a  new  building  which  con¬ 
siderably  enlarges  its  plant.  The  modern 
structure  now  occupies  a  space  of  410 
feet  by  275  feet  at  Whipple  and  Forty- 
Eighth  Streets.  In  addition,  the  company 
operates  a  plant  in  Brooklyn,  New  York, 


CUT 

YOUR  COSTS 

on  NEW  SAWS 
andSHARPENING 
Sharpening,  75c 
10  Coupons,  $6 

We  pay  return  postage 

AUTOMATIC  SAW  SHARPENING  CO. 
735  E.  Ohio  Street  •  Indianapolis,  Ind. 


Write  for  prices 
and  trade-in  plan 
on  new  saws  for 
any  make  machine. 


Keep  them 
well  oiled. 
Keep  them  thor¬ 
oughly  cleaned. 
Let  only  exi)eri- 
enced  operators 
use  them.  With 
proper  care 
they’ll  serve 
longer  .  .  .  and 
help  win  the 
war. 

BRACKETT  STRIPPING  MACHINE  CO. 
608  S.  Dearborn  St.  330  W.  42nd  St. 
Chicago,  III.  New  York,  N.  Y. 


CONSERVE 

YOUR 

BRACKETT 

MACHINES! 


AMERICA 

I  Better-built  for  better  serv¬ 
ice  on  any  press*  Try  them, 

ROLLERS 

AMERICAN  ROLLER  CO. 

1342  North  Halsted  St.,  Chicago,  III. 
225  N.  New  Jersey  St.,  Indianapolis,  Ind. 
1531  Branch  Street  St.  Louis,  Mo. 


CHRISTMAS 


CARDS 


r 


\ 


MAKE  $1.85  FOR  25  IMPRESSIONS 

Gorgeous  "NU-TONE"  line  of  smart,  colorful  Christ¬ 
mas  designs,  lavishly  embossed.  All  french  folders, 
4^x5%".  Retail  25  for  $2.50  with  name  imprinted. 
Your  cost  low  as  65c  per  box.  Also  novel  "SnowbaU" 
series — retails  25  for  $1.50,  Imprinted,  with  $1.10  profit 
for  you. 

BEAUTIFUL  COUNTER  BOOKS  FREE 
24  new  and  different  designs.  Outstanding  values  that 
sell  "on  sight."  Write  for  your  free  samples  today. 


MASTERPIECE  STUDIOS 

1 954  South  Troy  St.  Dept.  G,  Chicago,  111. 
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which  has  about  thirty  thousand  square 
feet  of  floor  space. 

The  company  has  long  been  well-known 
in  the  printing  trade  for  its  Cromwell  Spe¬ 
cial  Prepared  Tympan  paper  which  is  spe¬ 
cially  desigrned  for  high  speed  modern 
presses.  The  new  building  considerably 
increases  the  plant’s  output  of  other  papers 
and  paper  products.  These  include  many 
types  of  waterproof  wrapping  papers,  hand 
made,  semi-hand  made  and  machine  made 
bags. 

Cromwell  bags  are  made  in  a  wide  range 
of  sizes  for  purposes  as  various  protecting 
containers  for  potted  plants,  garment  bags 
and  the  giant  bags  used  to  protect  new  auto¬ 
mobiles  in  shipment.  Many  of  the  bags  are 
now  used  by  war  industries  as  are  Cromwell 
waterproof  wrapping  papers.  These  papers 
are  said  to  be  especially  valuable  in  protect¬ 
ing  steel  from  moisture  and  rust,  and  in 
preserving  highly  polished  surfaces  from 
scratches. 

The  Cromwell  Paper  Company  is  headed 
by  Mr.  J.  Weil. 

V  _ 

Educators  Elect  Officers 

★  Fred  W.  Miller,  director  of  the  Masonic 
Home  School  of  Printing  at  Fort  Worth, 
Texas  was  recently  elected  president  of  the 
National  Association  for  Printing  Educa¬ 
tion.  Harold  G.  Crankshaw,  printing  in¬ 
structor  at  Central  High  School  in  Wash¬ 
ington,  D.  C.  was  elected  vice-president; 
and  Staley  Berryman,  printing  instructor 
at  Evansville  High  School,  Evansville, 
Indiana  is  treasurer.  Floyd  C.  Larson  is 
retained  as  executive  secretary  and  as  editor 
of  National  Printing  Education  Journal. 

V  _ 


NO  PRIORITY 

^  NEEDED  FOR 

C/'CarvUj&.  ECONOMY 
VERTICAL  MITERERS 

WRITE  FOR  CIRCULAR 

H.  B.  ROUSE  &  CO. 

2214  N.  Wayne,  Chicago,  Ilf. 


i  CHECK  YOUR  J 
\  TYPE  CASES  5 

Sw-vywAw 

Now  is  *00  time  to  get  caught  with 
incomplete  fonts  or  shm^  cases. 
Picking  standing  matter  or  hunt¬ 
ing  for  sorts  is  expensive — and 
especially  so  when  wartime  effort 
is  calling  for  every  man-hour. 

Fill  your  cases  NOW  with  eco¬ 
nomical  M  &  L  Foundry  Type.  Pre¬ 
pare  against  possible  scarcity  and 
ever-increasing  restrictions.  Insure 
your  business  with  plenty  of  type 
for  the  most  efficient  operation. 

Sorts  for  all  M  &  L  Foundry 
Type  are  available  in  hard  wear¬ 
ing,  press-tested  metals.  Quality 
has  been  maintained. 

If  you  do  not  have  the  latest 
M  &  L  Foundry  Type  catalog,  mail 
the  coupon  below. 

M&L 

TYPE  FOUNDRY 

4001  Ravenswood  Avenue,  Chicago,  III. 
Telephone  Lakeview  8201  to  8207 


Please  mail  latest  M&L  Type  Foundry 
catalog  and  price  list. 

Name.. _ _ J _ 

Firm - 

Address _ _ _ _ 
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Push  the  House  Organ 

★  “Every  house  organ  in  the  country 
should  today  be  an  organ  of  war  action! 
Every  company  mag^ine  should  be  a  maga* 
zine  of  the  government  first,  preaching  the 
gospel  of  the  government,  crusading  and 
hammering  for  all  official  war  causes.  And 
no  war  manufacturer  of  more  than  a  hun¬ 
dred  employees,  should  be  without  such  a 
publication !  The  printer’s  part  is  to  learn 
the  proper  stuff  to  go  into  such  a  tpagazine 
in  times  like  these,  the  agencies  of  the  gov¬ 
ernment  that  welcome  such  magazine  sup¬ 
port.  Then  he  can  honestly  push  the  sale 
and  distribution  of  such  a  magazine  know¬ 
ing  he  is  helping  his  government  as  well  as 
himself.” 

— ^James  T.  Mang^an 
V _ 

Reduction  in  Stitching  Wire 

★  Sharp  reduction  in  use  of  wire  by  the 
printing  and  publishing  industry  has  be¬ 
come  necessary.  Deputy  Chief  E.  W. 
Palmer  of  the  Printing  and  Publishing 
Branch  of  the  War  Production  Board, 
warned  publishers  and  printers  on  July  30, 
and  advised  them  to  curtail  usage  for  stitch¬ 
ing  and  shipping  purposes. 

“The  industry  is  vitally  affected  by  limi¬ 
tation  orders  on  steel,  blackplate  and  wire 
products,”  he  said.  “Four  thousand  tons 
of  steel  wire  were  used  by  newspaper  and 
periodical  publishers  to  tie  bundles  for  ship¬ 
ping,  and  two  thousand  five  hundred  tons  of 
stitching  wire  were  used  the  last  year.  This 
total  must  be  drastically  cut  because  of  an 
acute  wire  shortage  precipitated  by  the  war 
effort.” 


Typesetting  Questions 

( Continued  from  page  28) 

piece.  If  it  “floats”  back  and  forth 
against  the  vise  jaw  face  it  never  re¬ 
turns  to  a  snug  mouthpiece  contact, 
and  metal  accumulates  under  it  on  the 
mouthpiece  face. 

With  steady  recasting  the  mold  can¬ 
not  cool  off  sufficiently  between  casts, 
and  slug  cannot  solidify  quickly  enou^ 
in  a  hot  mold,  and  the  plunger  retract¬ 
ing  sucks  back  more  or  less  metal 
against  the  mouthpiece,  not  yet  con¬ 
gealed.  Later  machines  are  equipped 
with  air  blowers,  which  help  greatly. 

In  recasting  mouthpiece  heat  may  be 
somewhat  reduced,  but  must  be  re¬ 
stored  again  for  normal  operation. 
Pot  heat  should  range  from  515  to  540 
degrees  Fahr.,  not  exceeding  550  de¬ 
grees,  with  just  enough  on  the  mouth¬ 
piece  to  produce  a  smooth,  free-flowing 
face.  Avoid  excess  heat.  The  pot  ther¬ 
mostat,  once  properly  set,  is  automatic 
and  should  not  he  disturbed.  Adjust 
only  the  mouthpiece  rheostat  hand- 
operated  dial,  as  required. 

v..._ 

Gibney  Named  Ensign 
ir  Albert  L.  Gibney,  assistant  sales  promo¬ 
tion  manager  of  Strathmore  Paper  Com¬ 
pany,  West  Springfield,  has  joined  the  Navy 
as  an  Ensign  and  entered  Northwestern 
University  for  an  eight  weeks’  course  of 
training  in  the  United  States  Navy. 


Let  the  FRANKLIN  PRINTING  CATA¬ 
LOG  be  your  silent  partner.  The  Catalog 
enables  you  to  keep  the  wartime  stride, 
to  get  more  work  done  in  less  time  with 
fewer  helpers. 

Write  today  for  detaile  of  trial-order  plan 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 
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QlaAA^i^d  Adue^iZiUi^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

Th«  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1 .25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING— HOME  STUDY 


the  advertising  minded 

PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  222 C,  Chicago. 


ANNOUNCEMENTS 


XMAS  CARDS  Genuine  Engraved  Designs 
hand  painted  borders  any  color  Blank  no 
sentiments.  Religious  &  sympathy  cards. 
M.  S.  House/  363  Canal  St.,  N.  Y.  C. 


ARMY  STATIONERY 


55c  A  BOX,  die-stamped  with  emblem, 
samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. 


ARMY  AND  NAVY  STATIONERY 


25c  A  PORTFOLIO.  Also  Patriotic  Calen- 
ars.  Victory  Art  Co.,  1123  Broadway,  NYC. 


BARGAINS  FOR  PRINTERS 


ART  WORK  AND  CUTS 


GUARANTEED  PLATES 
Line  Cuts,  minimum,  69c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


BOUGHT  AT  PUBLIC  AUCTION 
A  Tremendous  Stock  of 
BAUMGARTH-SCHELDRUP,  CHICAGO 

Consisting  of  Pictures,  Calendar  Backs, 
Christmas  Letterheads  and  Christmas 
Checks,  Advertising  Novelties  and  Christ¬ 
mas  Cards.  All_  1943  merchandise  in  perfect 
condition.  This  stock  offered  at  money¬ 
saving  prices.  Write  for  Liquidation  Bulle¬ 
tin.  Fantus,  440  N.  Wells  St.,  Chicago. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


(Fra* 

Liconaos) 


TAUBER  MULTI  RING 

New  individual  plastic  eolL  Bed,  white, 
blue  and  crystaL  Siaeofiromt/lt^tol*'. 

TAUBER-TUBE 

Oolorful  plastic  tube 
1  m  binding,  6  oolovs,  9  bind- 

1  hv  styles.  Siies  from 

3/16"  to  !•. 


O  TAUBER  ROYAL 
BINDING  RING 

Inexpensive  new  idastie  ting. 
Bed,  white,  blue  and  crystaL 
Special  binding  ^1^  Siam 
from  8/18"  to  1*^ 

TAUBER-TUBE 

200  Hudson  Strout  Now  York  City . 
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MORE  PROFIT 


ON  YOUR  BINDERY  JOBS 


kaiistKhm 
MOEASITK  score 
OfYOWWOK' 


12"  reach  permits 
.wide  scopeof  work. 
Instantly  inter¬ 
changeable  sad¬ 
dleback  and  flat 
tables  furnished 
with  machine. 


fs  Daily  Us9  ky  Tkaasmds  sf  friahn  mi  PstfjlsfS 

4*  STAPU  SUMS  WOHOVT  (  V4"  ^a"  H"  ^ 

MiCHANICAL  CHANGE  \  UG  LENGTHS 


1663  HADDON  AVE 
CAWDEN.  H  1 


ACME  STAPLE  CO. 


BLANK  ANNOUNCEMENT  STOCK 


IVORY  INFORMALS,  35c  per  100  seta, 
boxed.  Paneled  announcements,  business 
cards,  etc. — low  prices.  American  Business 
Card  Co.,  142  W.  24th  St.,  New  York. 


BLUE  PRINTING  EQUIPMENT 


PEASE  continuous  blue  printing  machine 
at  bargain.  H.  H.  Hamlin,  Clearwater,  Fla. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  West 
Jackson  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  E^uip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  tnal.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


TAUBER-TWIST 

TRIUMPHS 

They're  ordering  and  re¬ 
ordering  Tauber-Twist  for 
binding  printed  matter!  In 
red,  white,  blue,  and  crys¬ 
tal  plastic,  from  3/16" 
through  1"  inside  diam¬ 
eter.  Patents  pending. 

Free  License 

TAUBER-TUBE  BINDING 

200  Hudson  St.  Now  York  City 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St., 
New  York,  N.  Y. 


BUSINESS  AND  SOCIAL 
ANNOUNCEMENTS 


WEDDING  INVITATIONS,  $2.50  per 
100  sets,  thermographed.  Military  station¬ 
ery  for  all  branches.  Blank  stock.  Free 
catalogues.  United  Process  Corp.,  43  W. 
27th  St.,  N.  Y.  C. 


BUSINESS  OPPORTUNITIES 


EXECUTORS'  SALE 

To  close  out  the  Elstate  of  Miley  Daly, 
^b/a  Daly  Ticket  Company,  CoUinsrille, 
Illinois,  the  Executors  ofFer  for  sale  com¬ 
pletely  eauipi>ed  printing  plant,  established 
oTer  thirty  years,  doing  a  profitable,  nation¬ 
wide  business,  specializing  in  Theater  Tick¬ 
ets  and  Mine  Checks.  To  be  sold  at  private 
sale,  subject  to  approval  by  the  Probate 
Court  of  St.  Clair  County,  Illinois. 

Dated  this  17th  day  of  June,  A.  D.  1942. 

Roy  Lovell  and  Arthur  Kimberlin 
Executors 

e/o  M.  L.  Welch,  Attorney-at-Law 
121a  West  Main  St.  Collinsville,  III. 


JOB  PRINTERS  and  Specialists  in  Multi- 
Colored  labels  for  Liquor  and  Food  Indus¬ 
tries.  Inventory  $27,000.  Average  monthly 
business  $4,000.  Well  established  Chicago 
Arm.  For  information  address  Box  1323, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


OFFSET  PRINTERS  with  17x22  press. 
My  mailing  piece  produces  $12,000.00  an¬ 
nually.  Write  Theron  Fox,  Sales  Manager, 
Rosicrucian  Press,  San  Jose,  California. 


I  ILLNESS — Sac.  job  shop,  est.  10  years. 

f  I  Chicago.  $7,500.  Box  1322,  Graphic  Arts 
I  Monthly,  608  S.  Dearborn,  Chicago. 
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CALENDAR  PADS 


HOLLYWOOD  MODELS— ALANUDE 
For  Calendars  and  Picture  Jobbers 
Saniples  7x9 — 50c — 12x20  Hangers  $1.00 
(Kemittance  must  accompany  order) 
Pacific  Coast  Calendar  Co. 

3501-3  Venice  Blvd.,  Los  Angeles,  Calif. 


I  CALENDAR  PADS^^^BLOTTERS^g 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  in  which  you 
are  interested.  Orders  fliied  immediateiy. 


■  JOSEPH  HOOVER  &  SONS  CO. 

Market  and  49th  Sts.'  Philadelphia,  Pa. 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. _ 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts. _ Philadelphia,  Pa. 


PATRIOTIC  CALENDARS.  Military  Station- 
ery.  Victory  Art  Co.,  1123  Broadway,  NYC. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. _ 


1943  CALENDAR  PADS, sizes  from  1^x1 
to  22x10)^,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  reverse  blue,  fish  pads,  3-months-at- 
a-glance  pads,  gold  cover  pads.  Write  for 
catalog. 

GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
53B  Park  Place,  New  York  City _ 


CAMS  REMILLED 


Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins9-7142  New  York 


1943  LEAF-A-DAY  PADS 

365  white  sheets,  7f^x9K  in.,  printed  in 
black  with  month,  day,  and  date. 

Write  for  sample  pages  and  price. 

SHIELD  PRESS,  Inc.,  INDIANAPOLIS 


CARBON  INTERLEAVED  FORMS 


IDEAL  SOURCE  of  One  Time  Carbon 
Interleaved  Forms.  Printers  everywhere 
are  making  money  the  NATIONAL  way, 
write  today  National  Litho  Form  Corp., 
4503  Euclid  Ave.,  Cleveland,  Ohio. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


WRITE  FOR  AFir  PRICE  LIST 
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zinc  CTCHincs 

and  HflLFTOnCS 


wou’iL  li/ee  BM  too!, 

XiAfL  9u4lJlX--VjaJlufl  OMd^av^l 

riHLrlUllcs  loo-izo  scREEn 


1  MARSHALL  NEWSPICTURES  INC 

PO  BOX173  •  INDIANAPOLIS  .  INDIANA 


LinE  CUTS  un^ounTE 

WhlXi  TUUiT  gjud;  (uul  \ukir 

CTOCCnDnEncRAUinc  co. 

3 1  ni  I  UiiU^joo  UIHinTOnjLL. 
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The  Reliable  SKakCam  Wickershani 

Over  14,000,000  Sold 

This  quoin  will  not  looson  or  slip:  oonfomu  to  non-poralW 
surfooos;  looks  Instantly  by  ono  turn  of  koy.  Whon  Nmlt  tf 
oxpnnslon  Is  r— ehsd  and  anothsr  rsqlot  or  slug  is  roqvirsd. 
It  oiosos  automatically.  No  lost  tima.  No  mossing  as  to 
soourity.  Bond  far  OIroular  and  Prioo  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CALENDARS 


'iAx^  'yieAV.  "Wau  ^ 


Um  STA'FAtT  Ownent  for 
mounting  eutt.  No  nails  or 
anchors  needed.  Holds  fast. 
PRICE:  $1.00  per  tube,  $2.70 

_ for  3  tubes.  Also  Mounting 

^^^Z^Wood,  15  sq.  ft.  for  $5.50, 
any  thickness  desired. 
AMERICAN  WOOD  TYPE  MFC.  CO. 

270  Lafayette,  N.  Y.  C.  608  8.  Dearborn,  Ohgo. 


CARBON  PAPER 


We  Specialize  in 

CARBONS 

for  PRINTERS 

We  supply  the  industry  with  "specials" 
of  all  types  . .  .  "at  a  price!" 

PENCIL  CARBON 
STRIPED  CARBON 
ONE  TIME  CARBON 
SEMI  and  FULL  COATED 
SPOT  INKforSPOT  CARBON  PRINTING 

Just  tell  us  your  Carbon  REQUIRE¬ 
MENTS.  Our  technicians  are  familiar 
with  every  type  of  carbon  used  in  the 
graphic  arts.  PEERLESS-IMPERIAL  is 
the  most  comprehensive  carbon  line 
for  every  conceivable  use.  Today  write 
or  wire  for  samples  and  prices. 

PEERLESS  KEY-IMPERIAL  MANUFAC¬ 
TURING  CO. 

Factory:  401  Mulberry  St.,  Newark,  N.  J. 

Branches:  New  York  City.  321  Broadway 
Chicaco,  179  W.  Washington  St. 

Los  Angeles.  1211  S.  Sierra  Bonita 
Detroit.  37  Linden  St..  River  Rouge.  Mich. 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


OH  V  L 


muntT 


BUY  DIRECT  FROM  NEA 


viir95 

NEA-ENGRAVING  SERVICE 

F>.  O  BOX  163  •  INDIANAPOLIS,  INDIANaI 


WRITE  FOR 
ILLUSTRATED 
PRICE  LIST 


C  NET 

up  I  (I  K 

Sg  In, 
Nol  Mill 


CARD  CASES 


OUR  NEW  BOOK-FORM  Card  Cases 
build  business — handsome,  durable  with 
your  adv.  as  low  as  3c.  Samples  10c. 
Schramm,  210  E.  Wilson,  Glendale,  Calif. 


CARD  SPACES 


A  SUBSTITUTE  FOR  BRASS  AND  COPPER 

PhllUpi  Card  Spaces 

Ont-hslf  and  One  point  thickness.  OirdipL  6to48pt 
8  two-oz.  boxes  $2.25.  (1  size  in  box)  Specify  sizes  and 
thickness.  Jodson  Type,  IIIW.lSfdSL,  NewYoik 


CARDS  (HEBREW  NEW  YEAR) 


Largest  and  most  complete  lino  of 
HEBREW  NEW  YEAR  CARDS  for  Printing. 
Blank  Cards,  Folders  and  Greeting  Cards. 

HEBREW  PUBLISHING  COMPANY 
77-79  Delancey  St.  New  York  City 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  _  Apply  on  Company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG..  CO.,  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  cheek  for  $2.27  to 
THE  GRAPHIC  ARTS  MONTHLY 


WNSISI 

tiLliiililif-  UDiinmii! 


mmm 


ENGRAVING  CO. 
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Also  DaLuxa  SO  ior  SI  and  25  for  $1  lln—  —  Tops  in  Quality 
\  *V^\  An  On*  Gau9*,  Franch  Fold,  EsponaiT*  Looking  Chifotmos  Cord* 

Sftcial  Trait  Meat  la  Prialart  lar  Caris  Wilkanl  laaa 
\  ^  irmrr  rooiir  —  ob  snro  Ji  pkmwt  postcbbo 

r*r  Tra*  Saaipl*  Partfallaa  «a4  Camplal*  Details 

riANKUN  GREEnNG  CABD  CO. .  329M  S.  WOOD  ST.  -  CHICAGO,  nX. 


FOR  CHRISTM/VS  CARDS 


CHRISTMAS  CARDS 


CHRISTMAS  CARDS 


12  BOX  ASSORTMENTS 
Most  of  Them  One  Gauge,  20  -  25  and  50 
for  $1.00  Lines.  Finest  Values.  Write 
Today.  A.  B.  PLATELESS  COMPANY,  243 
Canal  St.,  New  York. 


FOUR  KNOCKOUT  IMPRINT  LINES 
Each  series  one  gauge  . . .  20, 25  and  50's. 
Sample  cards  free!  Also  large  variety  fore¬ 
most  boxed  lines.  Big  Money  Makers! 
Evers,  5156G  Simonson,  Elmhurst,  N.  Y. 


SEND  AT  ONCE  for  our  1942  Imprint 
Line — the  g^reatest  values  in  50,  25,  20  and 
12  for  $1.00.  Mid- West  Greeting  Card  Co., 
Dept.  A-1,  607  S.  Dearborn  St.,  Chicago. 


ONE  GAUGE  XMAS  CARDS 

Three  outstanding  selections— $1  and  1.50 
retailers — beautiful  designs— colorful— 
attractively  boxed  for  quick  imprinting. 

SPECIAL  SAMPLE  OFFER  NO.  3 
Send  $1  cash  or  money  order  and  receive 
one  saleable  sample  box  each — as  follovrs: 
50  for  $1  Ass't — 10  designs. 

25  for  $1  Ass't— 10  designs. 

20  for  $1.50  Etchings— all  different. 
Each  selection  priced  to  permit  you  to  sell 
thru  others  or  direct.  For  our  other  lines 
see  full  page  ad  on  page  1. 

STAUDER  ENGRAVING  CO. 

Dept.  A-8,  4132  Belmont  Ave.,  Chicago 


CARRY-OVERS,  big  variety,  all  prices, 
state  requirements.  Turner  and  Porter, 
Inc.,  1233  Main  Street,  Buffalo,  N.  Y. 


Our  hoys  at  the  front  need  a  steady 
flow  of  supplies.  You  can  assure  this 
by  systematic  purchase  of  U.  S.  IT or 
Bonds  and  Stamps. 

The  Graphic  Arts  Monthly — August^ 


Send  for  FREE  COPY  of  our  1942 
Illustrated  Christmas  Catalog 

Forty  popular  assortments, 
as  low  as  20c  per  box  of  fifty 
Imprint  Cards  and  Envelopes 

Samplekit  of  54T5sort.  Imprint  Cards  50c 
FANTUS  CO.  440  N.  Wells  St  Chicago 


DESIRABLE  EQUIPMENT 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 
1—10x16.  12x18  KIvm 


2 — 14x22  Thonaon  with  6 — ^MonrlMm  6-2-8  SUtehcn  1— ^xl6.  12^8  KIm 

Gold  Leaf  Atteeh.  1 — ^Wright  Multiple  Drill  8 — T^CTaacm.  Tletfl«i>.  Uni- 

2 — ^Brackett  Strippen  2 — ^High  Die  Outtiiig  Picaaea  g _ Pertlxnd  Poneh  Mahtif 

8— Model  B  Kdly  Preeaea  oiereland  *‘0"  •*B**  ”B’’  10— Bortoa 

14 — 8x12 — 10x16 — 12  X  Fdden  Stitehen 

18  O  &  P  Preeaea  Diamond  84"  Power  Cutter  2 — ^Banm  Qidntiixdet  Folden 

Large  stock  printers*,  bookbinders*  machinenr  and  equipment — easy  terms  to  responsible  parties 
ESOR  MACHINERY  CORPORATION  •  135  West  20th  Strget,  N«w  York«  N.  Y. 


1 - 10X10.  IXXlb  lUMSS 

8 — ^Thomson.  Yletocia. 

Tersal  Prsaaea 

8 — Portland  Puneh  Mehna. 
10 — Na  2-t-4-6-7  Boston 
Stitebers 

2 — ^Baum  Quintnxdet  Folden 


COMMERCIAL  STOCK  CUTS 


;S(«DEFEN5E$^CUTS| 

LfAne«aiYiaouTH  Bi.ac*CMicAC.of 


CORDS  AND  TASSELS 


G.  HELMUS  ft  SON,  Inc.  Lar^e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS  (TYPE  CAST) 


U.  S.  SERVICE  INSIGNIA 

tTERLIHQTYPmFOUNDIIY 
Vannontvllle.  NMeh. 


CUTS 


o 


LITTLE  BLACK 
&  WHITE  CUTS 

(Inexpensive)  helpful, 
add  zip  and  verve  to 
text  for  small  ads.  cir¬ 
culars.  blotters,  house 
organs,  booklets,  an¬ 
nouncements.  etc.  Send 
TODAY  for  FREE 
PROOFS.  BAW  (B) 
CUTS,  209  8.  Hloh 
St.,  Columbus,  Ohio. 


CUTTING  DIES 


A  TOUGHTEMPERED 

^  yk  Buy  yours  from 
m  M  the  originator  of 

STEEL  RULE  DIES. 
Ji.iiljy  J.  A.  Richards  Co. 

Kalamazoo.  Mich. 

Alto  manufacturers  "Multiform"  "Electro- 
mafic"  "Do-More"  "Clipper"  "Kalama¬ 
zoo"  Saw-Trimmors,  Router*,  and  Diemak¬ 
ing  Outfits,  Super  Self-Cleaning  Punches. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES ;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO., 
Box  654,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


Addressing  Machines 

Also  Duplicati^,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  ISth  St.,  New  York. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


FOR  SALE! — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  (draftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  ft 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
East  42nd  Street,  New  York  City. 


MONOTYPE  MATS— $7.50  per  font  up. 
LINOTYPE  MATS-rl4  pt.  up  to  30  pt. 
including  Gothic  Display  mats. 

CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Ave.  Cleveland,  Ohio 


TRUCKS 

for  Pressroom  and  the 
Bindery  SAVE  Space, 
Time  and  Labor. 


S«nd  for  Circular 
C.  F.  ANDERSON  &  CO. 
Foiling  Maehtnma  Bundling  Prvsssi 
3229  Calumet  Ava.,  Chicago,  III. 
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AVAILABLE  NOW 

/or  PRINTERS  and  BOX  MAKERS 

Rebuilt  Machines  offered  by  HOOD- 
FALCO  hare  a  utility  comparable  to  new 
equipment.  Virtually  all  machines  are  serviceable  as  new; 
thoroughly  reliable  and  modern.  Satisfaction  is  guaranteed. 

We  can  deliver  equipment  five  years  or  older  in  age  immediately  and  also  items 
costing  $200,00  or  less  if  under  five  years  of  age.  Orders  for  other  equipment 
taken  with  delivery  subject  to  the  approval  of  the  War  Production  Board, 


CYLINDER  PRESSES 

l_6/0  Two-color  Miehle,  52x70.  Dexter  pile 
feeder  and  ext.  del. 

l_5/0  Two-color  Miehle,  52x65.  Dexter  pile 
feeder  and  ext.  del.  « 

2—1/0  Two-color  Miehles,  43x56.  Feeder  and 
ext.  optional. 

1— 5/0  Special  Miehle,  46x68”  bed.  Feeder  and 
Extension  Delivery  optional. 

4—5/0  Miehles,  46x65”  bed.  Dexter  Pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3_2/0  Miehles,  43x56”  bed.  Feed,  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

2—  NO.  1  Miehles,  39x53”  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

2— No.  2  Miehles,  36x50”  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspaper. 

2 — No.  3  Miehles,  33x46”  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

2 — No.  4-4R  Miehles,  29x41”  bed.  Feeder  and 
Extension  Delivery  optional. 

2 — Pony  Miehles,  25x35”  bed.  1  with  feeder. 

2— No.  41  Miehle  Automatic  Units,  bed  size 
31x41.  One  with  stream  feed. 

HIGH  SPEED  AUTOMATICS 

2  Miller  Major,  27x40  automatics. 

2— No.  2  Kelly  Automatics,  26x35”  bed. 

2— Style  B  Kellys,  17x22”. 

2 —  Miehle  Verticals,  Models  36,  1314x20”. 

3 —  C6P  1414x22”  Craftsman  Auto.  Units.  Feeds 
onion  skin  to  thick  cardboard. 

1 — Miller  Simplex,  20x26”.  Modernized.  Over¬ 
head  tape  delivery  and  heavy  cyl. 

1 — Miehle  Horizontal,  completely  rebuilt,  22x 
28”  sheet,  chain  del. 

No.  1  Kelly,  Latest  model,  1  yr.  old. 

1— C&P  NS  Kluge  Unit,  10x15”. 


SPECIAL 

No.  1  Kelly  Automatic,  22x28  sheet;  auto¬ 
matic  Oiling;  Tachometer;  Auxiliary  Roll¬ 
ers;  Re-loading  Device.  Two  years  old. 

2 — No.  2  Kellys,  high  serial  numbers. 


OPEN  JOBBERS 

1 — 5-C  Thomson  Colts  Armory,  14x22”. 

3— C&P  NS,  10x15”;  12x18”;  14x22”. 

TYPESETTING  MACHINES 

1 — Ludlow  Typecaster  with  full  equipment — 3 
cabinets  of  mats. 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  px)t. 

2 — Model  8  Linotype,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 — Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

1 — C4  Intertype  with  Centering  and  Quadding 
Device  and  Mohr  Saw. 

PAPER  CUTTERS 

1 Oswego  Power  Cufter,  auto,  clamp. 

1 — 50”  Seybold  6Z  Power  Cutter. 

MISCELLANEOUS 

Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 

1 — Craftsman  Line-up  Table. 

^ — It®.?  '"iposing  Stones,  46x64,  51x75,  with 
Galleys. 

Miller  Universal  Saw  Trimmer  with  Router  at¬ 
tachment. 


Write^  Wire  or  Phone  us  your  needs  today! 

Ak  I  Office  and  Display  Room 

ISLAND  CITY,  N.  Y. 

CORPORATION  south  dearborn  STREET,  CHICAGO 

T0l«s  Hsirisoii  SB43 


•  No.  3  Vandercook  Proof  Pross,  $475. 
Never  used. 

•  Rebuilt  Rouse  Vertical  Mitering  Ma¬ 
chine,  $175. 

•  Us^  Iron  Furniture,  40%  discount. 

•  Several  Used  Saws,  as  is  and  rebuilt, 
starting  at  $65. 

•  6  Used  Chase  Racks,  $8.00  and  up. 

•  Used  Chases,  8x12,  $2.50;  10x15, 
$3.00;  12x18,  $4.00. 

•  Reid  Magazine  Rack,  6  capacity, 
$50. 

•  Round  Cornering  Machine,  foot 
power,  $55. 

•  261^"  C  &  p  Buckeye  Cutter,  per¬ 
fect  condition,  2  knives,  $255. 

•  Several  Used  Lead  Cutters,  Mitering 
Machines. 

Economy  Printers  Products  Co. 
609  S.  La  Salle  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


MACHINERY  FOR  SALEl— No.  10  Hoe 
C  &  C  Press,  69x49  with  2  color  printing 
attachment.  1  Hi-speed  Staude  Automatic 
Gluer  practically  new — 1  S.A.M.  Auto¬ 
matic  Gluer.  Excellent  condition.  Operat¬ 
ing.  Box  1324,  Graphic  Arts  Monthly,  608 
S.  Dearborn,  Chicago. 


THREE  COLOR  Rotogravure  Press,  50 
inch— ^complete  with  one  color  unit  syn¬ 
chronized  with  above,  drying  units,  all 
electrical  equipment,  cylinders,  etc.  Box 
1320,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born,  Chicago. 


MODEL  8  LINOTYPE.  Extra  maga¬ 
zines,  $65.  Steel  rack  holding  20 — $35. 
Latest  type  Intertype  electric  pot  $115. 
Two-pig  feeder  $35. 

Evans  Press,  ConcOTd,  N.  H. 


Miehle  Vertical 
Linotype  8— CSM — Ludlow 
No.  4  Miehle — Porw  Miehle 
Cleveland  B  Folder  Gr  Feeder — Saws 

ABC  MACHINERY  WORKS 
606  S.  Sherman  St.  Chicago,  III. 


EveryOung  for  die  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Worb 

609  W.  Lake  St.  Chicago 

Telephone  Monroe  1814 


Printing  and  Bookbinding  Machin¬ 
ery  for  sale  at  lowest  prices.  Send 
us  your  inquiries. 


INDUSTRIAL  EQUIPMENT  CO.,  INC. 
71  West  23rd  St.  New  York  Gty 
STuyvesant  9-1266  9-1267 


EQUIPMENT  FOR  SALE 


Anxious  to  enter  service,  I  am  offering 
the  following  equipment: 

12x18  Craftsman.  Kluge  Feeder. . $1,000 

12x18  O.S.,  Kluge  Feeder. .  750 

SO"  Lever  Cutter .  250 

48-Drawer  Dust  Proof  Type  Stand.  Woric 

Top  and  Type .  240 

89x63  Steel  Top  ImxxMing  Table  with  type 

and  cut  storage,  and  chase  racks .  250 

Doable  Tier  Dry  Rack. .  35 

Combination  Roller  Rack  and  Ink  Cabi¬ 
net  with  Imposing  Top .  75 

Galleys.  Lead  Cutter,  Numbering  Machinei, 
Composing  Sticks,  Rrass  Galleys,  etc. 
Address  P.  O.  Box  224,  Cincinnati,  Ohio 


BETTER  ROLLERS 

FREE  SHOP  GADGET  and  prices  on  r^ 
quest.  Over  800  satisfied  job  printers  from 
coast  to  coast.  Lasting  tack  and  toughness. 
For  any  climates.  Motor  City  Roller  Co., 
747  Beaubien  St.,  Detroit,  Mich.  “Bill” 
Lewis,  Owner. 


LINOTYPES— INTERTYPES— for  sale. 
All  models  at  most  reasonable  prices.  We 
sell  magazines,  mats  and  all  composing 
room  equipment.  We  guarantee  full  satis¬ 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street,  New  York,  N.  Y. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1223,  Graphic  Arts 
MontMy,  608  S.  Dearborn  St.,  Chicago. 


STEREO  Casters  still  available,  $6.50. 
Economy,  Box  351,  Pontiac,  Michigan. 


REBUILT  MACHINERY 
SERVICE  AND  REPAIRS 

Book  Sewing  MaehInw. 

Case  NUkors.  Gang  Stitehors. 

Orawloy  Rounder  and  Baokar. 

Folders  and  Feeders. 

Smyth  OI<^  Cutter. 

Sheridan  and  Seybold  4  rod  Emboesers. 
Soybold  Book  Compreesor. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 
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"Cowan”  Periorators  and  “Cowan”  Slitters 


FOR  CYLINDER 
PRESSES 


Patent 

2.084.573 


"Cowan”  Perfo¬ 
rators  also  avail¬ 
able  for  Mieble 
Verticals. 


Smooth  ball-bearing  operation — no  oiling 
— prorates  full  length  while  sheet  still 
held  in  grippers — a  clean  accurate  time- 
saver. 

Have  you  ever  stopped  to  think  about 
the  saving  that  can  be  made  by  using 
"COWAN”  Perforators  and  Slitters  on 
Cylinder  Presses?  Especially  Is  this  true 
where  accuracy  Is  essential  for  the  perfo¬ 
rating  and  slitting  Is  straight  and  at  right 
angle  to  the  grippers,  an  Important  feature 
where  the  work  is  to  go  to  the  cutter  or  the 
folder.  Printing,  perforating  and  slitting 
at  one  operation. 


20.000  sheets  38x50.  100  lb.  coated  book 
can  be  slit  with  one  Gem  blade — ^blade 
eac^  changed  without  disturbing  adjust¬ 
ment. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

PARK  W.  COWAN 

P.  O.  Box  216  Hollywood,  Calif. 


EQUIPMENT  FOR  SALE  I  EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 


M-24  PRESS~D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  •  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street _ New  York  City 


USED  STERLING  —  Wessel  —  Wamock 
Diagonal  Patent  Base  Hooks  and  Base.  All 
sizes  Iron  Furniture,  Chases,  Misc.  Equip¬ 
ment.  Write  your  needs. 

GRAPHIC  ARTS  EQUIPMENT  CO. 
157  W.  Harrison  St.,  Chicago 

MIEHLE  VERTICAL,  Serial  No.  V-6248, 
good  condition,  has  heater,  2  chases  and  mo¬ 
tor,  $1350.00  cash,  F.O.B.  New  York. 
Printcraft  Representatives,  305  Broadway, 
New  York,  N.  Y. 


Christensen  AutnmaUc  Gang  Stitcher 

complete  with  two  Boston  Heads,  four 
feeding  stations,  new  style  packer  de¬ 
livery.  Motor  equipment.  Thoroughly 
reconditioned. 

•  Brackett  Single  Head  Stripping  Machine. 

A.  R.  QUAINTANCE  CO. 

551  Fulton  St.  Chicago,  III. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 

REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


AMSCO  CHASES 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 
31-31  48fh  Ava.,Long  Island  City,N.Y. 
Sold  All  Doalors 
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AUGUST  SPECIALS 

5  Hamilton  steel  multiple  deck  Cut-Cost 
chase  racks  $22  ea.  ' 

Challenge  Bearerless  Proof  Press  with  steel 
cabinet,  press  bed  slxe  31x75",  price 
new  $935.  Very  special  $150. 

2  Hamilton  double  tier  Cut-Cost  type  cabi¬ 
nets,  complete  with  48  dustproof  an¬ 
tique  oak  finish  cases,  work  top  and 
overhead  lead  and  slug  case  $55  ea. 

4  Hamilton  No.  12035  steel  newspaper 
type  cabinets  $50  ea. 

Hammond  mat  roller,  like  new  $70. 

Lot  of  milled  iron  furniture,  standard  and 
mammoth  sizes,  at  35%  discount. 

Please  note:  any  of  above  equipment  may 
be  purchased  subfect  to  inspection  use 
and  approval. 

TYPE  &  PRESS  OF  ILLINOIS 

220  South  Jefferson  Chicago 


EQUIPMENT  FOR  SALE 


MIEHLE  PRESSES,  all  sizes.  Kelly 
Presses,  Job  Presses,  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore-Tracy,  Inc.,  28-30  ^st 
4th  St.,  New  York  City. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50  r  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


LIQUIDATION  —  Christensen  Gang 
Stitcher;  Model  B.  Cleveland  Folder  with 
feeder ;  Boston  Stitchers ;  Cleveland  Double 
O  Folder,  etc.  Box  No.  1326,  Graphic  Arts 
Monthly,  608  S.  Dearborn,  Chicago. 


LINOTYPE,  INTERTYPE  MACHINES 
All  models  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  New  York  City 


Improved  Quality  —  Greater 
Output.  Four  Color  Cottrell 
Presses  —  35  x  46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (all  sizes). 

Kellys  B— 1— 2. 

Harris  Offset — (various  sizes) .  ■ 
Seybold  and  Oswego  Cutters.  I 

Linotypes — Intertypes.  I 


Hamilton  R.  Marsh  Co. 

Philadelphia 


SPECIALS! 

Details  on  Request 
Miehle  Vertical,  131^x20. 

No.  1  Kelly  Press,  22x28. 

2  Miehle  Horizontals,  latest  models, 
22x28. 

Miller  Simplex  Press,  20x26. 

Miller  High  Speed,  13x20. 

Style  B  Kelly,  17x22. 

CfrP  Craftsman  Automatic  Unit, 
141/2x22. 

44"  10Z  Seybold  Power  Cutter. 
50"  Seybold  Power  Cutter. 

LINOTYPES  -  INTERTYPES 
MONOTYPES  -  CYLINDER  PRESSES 

PAYNE  &  WALSH  CORP. 

82  Beekman  St.,  New  York,  N.  Y. 
BEekman  3-1791 


EQUIPMENT  FOR  SALE 


MIEHLE  VERTICAL— 12x18  Craftanm 
Kluge  Unit,  Hoole  numbering  machine, 
Perforator  and  Punch,  foot  power.  B.  Kelh 
— any  job  press — Cabinets,  etc.  Wagner  ft 
Lehman,  31  Beekman  Street,  New  York 
City. 


ROSBACK  Rotary  Perforator ;  Vandercodc 
Proof  Press ;  Portland  Power  Punching 
Machine ;  Kelly ;  Kluges ;  Miller  Saws,  etc. 
Acme  Ptg.  Machy.  Co.,  33  W.26St.,N.Y.C. 


NON-OFFSET  SPRAY  EQUIPMENT 
Efficient,  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. 


MIEHLE  VERTICAL  No.  3700  good 
operating  condition,  seen  running,  $1250 
cash.  Cross,  87  Frankfort  St.,  New  York. 


SPECIAL  VALUES 

Power  and  Lever  Cutters  44"-34''-30''-26''-lt''. 
Miehle  Verticals.  B  Kellys. 

Kluge  Automatics.  C.  A  P.  Automatics. 
Rouse  Rotary  Miter,  $95.00. 

Saws,  $65.00  up.  Cost  Cutter.  Miller.  G&O, 
Superior. 

Qalley  Cab.  with  100  gals.,  10x16,  $70.00. 

Steel  and  Wood  Type  Cabinets. 

Rebuilt  Sprays  and  Compressors. 

Iron  Top  Imposing  Surface,  39x63,  $345.00. 

TOkADMIKIC  Printing  Equipment  Oo. 
Iv/Aarivind  705  s.  DeaAom,  Chicago 
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FOR  SALE 


PRESSROOM 

2 5/0  two  •  color  Miohlo,  Dexter  Pile 

Feeder,  C,E.D. 

2 3/0  two  •  color  Miehle,  Dexter  Pile 

Feeder,  C,E.D. 

2—1/0  two-color  Miehlee,  C.E.D.  and  Crou 
Feeders. 

2 — 5/0  single  Miehles,  C.E.D. 

2—4/0  single  Miehle,  C.E.D.  and  Dexter 
Suction  Feeder. 

2— No.  1  Miehle  Presses  with  Cross 
Feeders. 

1— No.  3  Miehle,  C.E.D. 

1 —  ^Miller  Major  Simplex. 

2 —  ^Miehle  Horisontal  Presses. 

2 — 10  X  15  N.S.  C  &  P  Presses. 

2 —  ^Mller  two-color  Presses,  latest  style. 

BINDERY 

1 — No.  1  Smyth  Case  Making  Machine. 

1 — ^25"  Sheridan  Case  Making  Machine, 
No.  97. 

1 — Murray  Casing-in  Machine. 

1 — ^Model  B  CleTeland  Folder,  continuous 
teeder. 

1— Model  K  Cleveland  Folder. 

1 — Double  O  Cleveland  Folder  practically 
new. 

1—44"  Dexter  Auto.  Clamp  Cutter. 

1 — Christensen  Stitcher,  4  stations. 

1 — ^No.  16  Multiple  Head  Boston  Stitcher. 

1 — ^No.  2  Boston  Wire  Stitcher. 

3 —  ^Portland  Power  Punches  —  24",  with 
large  assortment  of  standard  and  spe¬ 
cial  dies. 

1 — Rosback  Pony  Punching  Machine, 
power  driven,  with  assortment  of  heads. 

1 — Crawley  Rounding  &  Backing  Machine. 


COMPOSING  ROOM 

1 — No.  17  Vandercook  Proof  Press. 

1 — No.  25  Vandercook  Proof  Press. 

1 — C.S.M.  Intertype,  Serial  No.  10264. 

1 — ^Model  C.  Interty]>e,  Serial  No.  8309. 

1 — ^Model  14  Linotype,  Serial  No.  46235. 

1 — ^Model  8  linotype.  Serial  No.  33322. 

1 — ^Model  25  Linotype,  Serial  No.  37131. 

1 — ^Model  26  Linotype,  Serial  No.  37214. 

65 — Fonts  of  Linotype  Mats,  Late  Faces. 

1 — ^Hamilton  steel  top  imposing  stone, 
51  X  75",  with  steel  frame  and  storage 
space. 

18 — ^Border  Slides. 

1 —  Border  Block. 

Liners  and  Spacebands. 

Blatchford  Beds 

4— Size  39  x  52V^. 

2—  Size  46^2  x  68%. 

4— Size  48  x  65%. 

3—  Size  41%  X  55%. 

MONOTYPE  EQUIPMENT 

1 — ^Monotype  Slug  and  Rule  Caster. 

31 — ^Monotype  Molds,  assorted  sizes. 

MISCELLANEOUS 

3 — ^Proof  Presses. 

1 — ^Hill  Curtis  Trimmer  Saw. 

7 — ^Double  Hamilton  Type  Cabinets. 

1160 — Steel  Galleys,  6  x  23%. 

A  large  quantity  of  Steel  Furniture  in  as¬ 
sorted  sizes. 

1200 — ^Wamock  Blocks,  4  x  4". 

2500 — ^Wamock  Hooks. 

3000 — Steel  Shelves  with  Stanchions. 


The  Vance  R.  Hood  Co.  •  225  Varick  St.,  New  York 

Telephone  WAIker  5-5083 

Chicago  Address,  36  West  Van  Buren  St. 

Telephone  HARrison  2870 


WOOD  RECLET 
ID  FURNITURE] 


SPECIAL! 

6  pt.  Reglet,  $2.00  per  50  yd.  bundle 
12  pt.  Reglet,  $2.12  per  50  yd.  bundle 
18  pt.  Reglet,  $1.37  per  25  yd.  bundle 
24  pt.  Reglet,  $1.75  per  25  yd.  bundle 

Free  type  gauge  with  $2.00  order 
AMERICAN  WOOD  TYPE  MFQ.  CO. 

600  8.  Deartiom,  Chgo.  270  Lafayette,  N.  Y.  O. 


EQUIPMENT  FOR  SALE 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28. 5U.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


NEW  AND  USED  Equipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kansas. 


OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.’’  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


PRIVATE  SALE 

Publishers  and  printers  of  school  books,  diplo¬ 
mas,  and  (^her  items  in  the  educational  field. 

THE  HARTER  PUBLISHING  CO..  Bankrupt 
Cleveland,  Ohio 

The  Trustee  desires  to  offer  this  plant  in  its 
entirety  as  a  going  business.  This  plant  is 
nationally  known  to  the  educational  fidd. 

We  will  offer  the  plant  at  private  sale  in  its 
entirety  or  in  separate  units:  such  as  engraving, 
embossing;,  bindery  and  printing  plant. 

We  will  also  accept  private  offers  for  land 
and  buildings,  machinery  and  equipment,  stock- 
in-trade,  copyrights,  plates  and  other  items  for 
the  operation  of  the  business. 

Here  is  a  rare  opportunity  to  acquire  a  busi¬ 
ness  wdl  ertablished  and  well  known  to  the 
educational  field  throughout  the  United  States. 

The  plant  will  be  open  daily  for  inspection 
from  9:00  A.  M.  to  5:00  P.  M. 

Sale  subject  to  confirmation  by 
Hon.  C.  D.  lYiebolin,  Referee  in  Bankruptcy 
If  interested,  please  communicate  with 
Frank  B.  GiUam,  Trustee 
2814  Detroit  Avenue  Main  9156 

Lloyd  Hunter,  Attorney  for  Trustee 
1600  Williamson  Biiilding  Cherry  8330 

or 

Gus  Rosen,  Auctioneer 

1608-9  N.  B.  C.  Building  Main  1861 


26"  C  &  P  Lever  Paper  Cutter 
Harris  SSL  Offset  Press 
14x20  Baum  Folder 
10x13  Heidelberg  Press 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


METAL  FEEDERS  for  Linotype  or  Inter¬ 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column 
loosen  one  set  screw  and  can  lift  R^ 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade ;  write  us 
your  needs.  William  Reid  Company,  2271 
Clybourn,  Chicago. 


FOR  SALE — Several  two-color  12"xl6'' 
Kidder  Roll  Feed  Bed  and  Platen  Presses. 
Box  1321,  G.A.M.,  608  S.  Dearborn,  Chgo. 


MILLER  Major  Simplex  27x40.  Can  be 
seen  running,  first  class.  Printers  Supply 
Co.,  Inc.,  655  Sixth  Ave.,  New  York  City. 


FOR  SALE 

4/0  Miehia— 62",  fMdai^xt.  M. 

No.  4  Miohio— 41"  Swingback  auto¬ 
matic  unit. 


2/0  MiohU 
ext.  del. 


Dexter  feeder. 


10x15  and  12x18  Kluge  Presses. 
10x15  Chandler  &  Price  Rice. 

No.  1  Kelly  Press,  22x28,  latest  type. 
Miehle  Horizontal,  late  stylo  del. 
V-45  Miehle  Vertical. 

A.T.F.  Kelly,  17x22. 

Linotypes  and  Intertypes,  all  models. 
STL  Harris  Offset  Press. 

Christensen  Automatic  Stitcher. 
Cleveland  Folder,  Model  B,  auto, 
feeder. 

Brackett  stripping  machine. 

Northern  Machine  Works 

Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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SolnasXulomitic  MOUTHPIECE  WIPER  | 

Por  ALL  model»  30-em  Linotypes 


AttaolMd  In  II  mlnulMi  no  hotat  to  Mil. 
OtiMiM  aluo  tlxM  without  foor  of  Mialrts. 
VOTtt.  VfP*  1^  shM 

•ont  oomploto,  roody  for  um.  $S4J0.  For 
lltiroturo.  Irm  trial,  write  ... 


c.  &  J.  PRINTING  SERVICE,  INC. 


2101  E.  Waah.  St.  Indlanapolta,  Ind. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  jcuaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK'S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


GAUGE  PINS 


“FOUB  POINT  ” 

Simple  Free 


GAUGE 

PIN 


3  for  50c 
12.$1.65 


CHAS.  L  STILES  CO. 

64  Hanford  Stroot  Columbus.  Ohio 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago,  Ill. 


GRIPPERS 


CASPER  GRIPPERS  banish  string  and 
nibber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GROVE'S  Improvod  "NO-SLIP~ 

Register  Gai^e  Pirrs  with 
Spring  Tongues 


HEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Bost  on  tho  Markot 

SinjngToiigiie  Gongs  Kns 

Beg.  U.  S.  Pat.  Office 


JACOB  R.  GROVE  COMPANY 
4024  Brandywlne8t.,N.W.,Wa»hlngton,D.O. 


Visa  Grip-— $1.75  set  of  3.  with  extra 
Tongues 

Wo  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complete  Circular  on  Request 

The  Edward  L.  Megill  Go. 

Established  1870 

761  Atlantic  Avo.  Brooklyn,  N.  Y. 


HEBREW  NEW  YEAR  CARDS 


HEBREW  NEW  YEAR  CARDS 

Panel  Cards — Wedding  Announcements 
for  the  trade 

Uptown  Paper  &  Envelope  Corp. 

Envelope  and  Annoimcement  Mfgrs. 

150  E.  129th  St.  New  York,  N.  Y. 

Samples  on  request 


;nk  saver 


“SEALSPRAY”  prevents  “Ink  Skinning.” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  Now  York. 

Write  for  free  Booklet  "G” 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


it  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


The  Graphic  Arts  Monthly — August^  1942 


FLEXO 

Better  Raised  Printing  Compounds 
for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


LABELS 


Serving  the  Trade  for  over  50  years 
PRINTED  inpriC  ENGRAVED 
EMBOSSED  !■  n  D  li  li  i|  METAL 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LIBERAL  DISCOUNTS 

fo  printers  on  all  kinds  of  label  work. 

4j  years  of  experience.  Design  free. 

LABEL  COMPANY 
732  S.  Federal.  Chicago 


FRASER 


LETTERHEAD  DESIGNERS 


^yW’UTTERHEADCOTS 

LI  »AHI  -  M.YINOUTN  BLOC  •  CMKACO 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  condocted  school 
1912.  Both  correspondence  and  prac¬ 
tical  inshnictimi.  Men  from  Hcmotolu, 
California.  Washington.  Florida,  ereiy- 
where.  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumoo,  Ohio 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


NewSPEEDAUMAT 

CABINETS  AND  TRAYS.  All  sises.  alao 
hnilt  to  specifleations.  Sturdy  oonstmction 
— -olive  green  flniah.  Reasonable  Prices. 
ADDRESSOQRAPH  —  Machines.  Plates, 


and  Exchanged.  ReecndtuoDed  and  Fully 
Guaranteed. 

NATIONAL  ADDRESS  PLATE  CORP. 
170  North  Halstod  Street  Chicago 


photoengraving 

BUSINESS.' 


Own  a  profitable  bualnen  or  work 
(or  others.  We  supply  low^ost  auto 
matic  equipment,  teach  you  quickly 
at  home.  Earn  while  you  team.  CMa 
in  this  magazine  made  by  process  «• 
teach.  Big  Uluatrated  caUlog  tm\ 


Dept.  540 


Aurora,  Ma 


MALE  HELP  WANTED 
EXECUTIVES  AND  MANAGERS 


PRODUCTION  MGR.  for  Urge,  well  es¬ 
tablished  Chicago  publishing  house  printing 
own  magazines.  Production  staff  150  men 
operating  complete  departments  including 
art,  composition,  engraving,  foundry,  ro¬ 
tary  and  flat  bed  presses,  bindery,  etc. 
Want  high  type  man  with  impressive  rec¬ 
ord  for  economy  and  efficiency.  A  leader 
not  a  driver.  Must  be  cost  conscious  and 
thoroughly  familiar  with  all  phases  of 
graphic  arts.  Will  have  free  hand  once  he 
demonstrates  ability.  Reply  now  for  quick 
action  giving  complete  experience  history 
and_  draft  status.  Salary  commensurate  with 
position.  All  replies  held  in  strictest  confi¬ 
dence.  Box  1317,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora 


MENU  COVERS 


PROFITS  IN  EXCLUSIVE  Menu  Cov¬ 
ers.  Larg^t  nat’l  distribution.  Large  selec¬ 
tion  of  binding,  materials  of  plastic  and 
simulated  materials.  Stock  and  Special  De¬ 
signs.  Send  for  NEW  descriptive  folder  and 
price  list.  Buy  direct  from  mfgr.  SANI¬ 
TARY  MENU  COVER  COMPANY,  910 
W.  Van  Buren  Street,  Chicago. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers'  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad- 
way,  New  York  City. 


Say  you  saw  it  in 
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printers 

MMt  or  Boot  Oompotltion  /j^W 
Wltk  Our  Line  of  /^m/J 

ioo?«”»sSs:‘kI3-2s^ 

ToWw  “{WrTX 

kellnai  systems 

i36  B.  LONG  8T..  COLUMBUS,  OHIO 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond.  Half¬ 
tone.  Utility  and  Magazine  AA 

Black — 5  lbs.  tor . 

( 50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Lanin  8L  Ohicago,  III. 


NUMBERING  MACHINES 


PrintersNumberingMachinesCo. 

655  Sixth  Ave.,  New  York,  N.  Y. 
PRESS  AND  HAND  MACHINES 

RENTING  •  REPAIRING 

New  and  used  machines  sold — parts  sold.  Old 
machines  bought  subject  to  appraisal.  Price 
list  sent  free  on  request. 


KEON&  JACOBSON 

Complete  Numbering  Machine  Service. 
Repairs  —  Rentals  —  Rebullts. 

I  Beekman  St.,  New  York.  Est.  1920 


Broken  machines  bought  or  repaired. 
Highspeed  machines  rented  -  Catalog! 
NUMBERING  MACHINE  SERVICE  CO. 
618  South  Dearborn  St.,  Chicago,  III. 


ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used  Sold — Traded — Repaired. 

CLAUDE  M.  RANF 

440  S.  Dearborn  St.  Chicago,  Ill. 


PEN  REPAIRING 


prilC  REPAIRED 

a  AaMm  W  6  to  48  hours  service 

Over  7000  Driers  from  every  State  send 
Conklin  -  Swan  -  Moore  -  Wahl  -  Sheaffer  -  Parker  - 
Waterman-etc.  for  quicker  guaranteed  service  to 


WELTY  PEN  CO. 


(Since  1904) 

38  South  State  St. 


Chicago,  III. 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR— Many  types 
of  perforations.  Efficient,  low  cost.  Will 
also  slit,  crease,  score  or  crimp.  Investigate. 
Lester  &  Wasley  Co.,  Builders,  Frank  St., 
Norwich,  Conn. 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


PICTURE  SERVICE 


NEW  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  Write  for  free  sample 
release.  No  obligation.  No  salesmen. 
PIXPAGE,  316  N.  Michigan  Av.,  Chicago 


PLATEMAKING  EQUIPMENT 


SALES  BOOKS 


Serr*  your  onstomen;  increase  your  profits. 
Deal  direct  with  plant  eetabllsbed  60  yean. 
We  help  yon  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  Dee  samples  and  local  agency  today. 

Adams  Bros.  Salosbook  Co.,  Topoka,  Kans. 
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HALFTONE  SCREENS.  V  acuuni 
tranifs,  leiists,  cameras,  cold-top  eoaincl, 
acid  proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
SD'';  Largest  screen  stock  in  L.  S. 

MOORE  LABORATORIES 
5  W'ooduard  Ave.  Detroit,  Mich. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  tor  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

1 58  North  Wells  Street  Chicago,  III. 


STEEL  RULE  CUTTING  DIES 


WE  BUY 

COMPLETE  PLANTS 

BEST  PRICES  —  CONFIDENTIAL 

PRINTERS  SUPPLY  CO. 

655  Sixth  Ave.  New  York 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  C9.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


SALESBOOKS 


PRINTERS  EVERYWHERE  are  making 
money  selling  Carbon  Interleaved  Forms 
the  NATIONAL  yvay.  Ideal  Source  write 
today  National  Litho  Forms  Corp.,  4503 
Euclid  Ave.,  Cleveland,  Ohio. 


100  SALESBOOKS  $3.45 

Good  16  lb.  White  and  Manila  Paper 
General  Print,  Columbia  St.,  Newark  ,N.  J. 


SALES  BOOK  COVERS 


HIGHEST  QUALITY  —  Low  prices  in 
Sales  Book  Covers.  Let  us  quote  your  re¬ 
quirements.  Parcal  Binding  Co.,  629  Van 
Nest  Ave.,  New  York  City. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  North  Cicero  Avenue,  Chicago 


SAWS 


MILLER  SAW  repairing  and  rebuilding. 
It  may  be  a  long  time  before  you  can  get 
new  saws.  Wallin  Mfg.  Co.,  203  S.  10th 
St.,  Omaha,  Nebr. 


STAPLES 


FOR  BOSTON  54"  5  bx.  (25M)  U.25 ;  10 
bx.  $8.00.  Cash  prepaid.  Giiar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  H"  5  bxs.  (25M)  $4.50, 
10  bxs.  (50M)  $8.25.  Cash  pr^aid. 

Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu- 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


TICKETS  OP  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE  METAL  THERMOMETER 


OKII  Guaranteed  accurate  50 

vni.  I  p  Send  for  folder. 

United  Stereotsrpe  Supply  Corporation 
14  Cambria  St.,  Boston,  Mass. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  PTS.  20A  Ea.  6  pt.  COPP.  PL.  1-2-3-4.  ftZ.OO 
4  FTS.  10 A  Ea.  12  pt  COPP.  PI.  GOTH.  $2.50 
SEPARATE  IDENTIFICATION  NldlCS 
OVER  100  TYPE  PACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.50 
8  PT..  COMPLETE  FONT.  25A-50a,  $2.00 
10  PT..  COMPLETE  FONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  PONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO.,  549  S.  Wells  St.,  Chicago 


CTT-ve/iue  ^eoquiq  invITATIONS 
1  Ft.  14  Pt.  lOA  20a  $3.20  I  30  Day  Speolol 
1  Ft.  18  Pt.  9A  18a  $3.60  1  At  Only  SS.M 
Othmr  Faemt  at  Savings.  Sand  for  Catalog 
HAASE  HFE  PDRY,  1847  R.  HalitM  St.,  Chkan.M 


WAR  SALE!  Foundry  Type — 40%  Dis¬ 
count.  Strip  Material — Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today  1  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 


WANTED— EQUIPMENT 


ONE  LARGE  SIZE  Rosback  Rotary 
Stamp  Perforator  with  large  quantity  of 
heads.  Box  1319,  Graphic  Arts  Monthly, 
608  S.  Dearborn,  Chicago. 


ELLIOTT  FISHER  Zipp  Punching  head 
to  fit  Latham  Multiplex  punching  machine. 
B.  C.  Hicks  Printing  Co.,  305  South  Sth 
St.,  Minneapolis,  Minn. 


SMALL  USED  power  cutter  with  auto¬ 
matic  clamp.  Must  be  in  good  condition. 
Atlas  Litho.  &  Printing  Co.,  1824  Chou¬ 
teau,  St.  Louis,  Mo. 

WANTED :  Good  used  Linotype.  Give  full 
particulars.  Box  1315,  Graphic  Arts  Mo., 
608  S.  Dearborn  St.,  Chicago. 
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^ou4u0uf  to  print  from 

...  no  more  electrotyping  .  .  .  over  150  series  of 
display  types  faces  are  now  available. 

Send  for  our  new  100-page  type  catalog,  showing  all  type 
we  carry  in  stock.  Many  foundry  and  Ludlow  faces  are  now 
available  by  the  line,  sorts  or  fonts  for  printing  direct  from  type 

A  M  "V/ie  S<MAce.  AIL  ^id^pLjOtf  ^aced." 

HlimE  TYPE  FOUNDRY 

161  WEST  HARRISON  STREET  •  CHICAGO.  ILLINOIS 


FREE 

Mono-cast  victory 
cut.  Write  on  com¬ 
pany  letterhead. 

FQH.VICTORY 


BUY 

UNITED 
STATES 
SAVINGS 
^BONDS 
]  AND  STAMPS 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  CUTS 


SIGNATURE  QC^  YOUR  COPY 
WOOD  CUTS  Oub  One-Day  Service 
FacSimilie  Co.,  179  W.  Washington,  Chicago 


WOOD  TYPE 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854 — 56  D  St.,  Philadelphia,  Pa. 


WOOD  TYPE 

AMERICAN  WOOD  TYPE  MFO.  CO. 

270  Lafayette,  N.  Y.  O.  608  8.  Dearborn,  Chgo. 


MISCELLANEOUS 


50  NEW  Letterhead  Ideas,  $2.00.  Tucker  I  25 
Letterhead  Service,  N«w  Philadelphia,  O.  '  I 
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MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


TOO  LATE  TO  CLASSIFY 


ANNOUNCEMENTS  AND  WEDDING 
INVITATIONS 


FREE  POSTAGE  if  check  with  order.  Ther- 
mographed  Wedding  Invitations,  $2.75 
per  100  sets,  inc.  stock.  1942  Sample  book 
free.  Same  day  mail  service.  Ideal  Ther¬ 
mographic  Service,  51  W.  19  St.,  N.  Y.  C. 


EMBOSSOGRAPH  COMPOUNDS 


Keep'Em  Flying! 

and  Your  Customers  Buying 

Raised  Printing  at  Its  Best! 
Hard,  Flexible  and  Permanent! 

Embossograph  Compounds  will 
prove  a  revelation  to  you.  Just 
Try!  You'll  Buy!  Va  lb.  sample 
any  one  kind,  25c.  Gold  Com¬ 
pounds  now  released  by  W.P.B. 

25  years  exparianam  at  yomr  eereiea 

The  Embossograph  Process  Co.,  Inc. 

251  William  St.  New  York,  N.  Y. 


fzjnaex 


TO  DISPLAY  ADVERTISERS 


Acme  Staple  Co .  55 

Acme  Type  Foundry .  71 

American  Numbering  Machine  Co .  31 

American  Roller  Co .  52 

American  Wood  Type  Mfg.  Co .  34 

Anderson,  C.  F.,  &  Co .  60 

Automatic  Saw  Sharpening  Co .  52 

Baltimore  Type .  26 

Beckett  Paper  Co.,  The .  5 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  9 

Blatchford,  E.  W.,  Co . . .  31 

Bolton,  John  W.,  &  Sons,  Inc .  44 

Brackett  Stripping  Machine  Co .  52 

Challenge  Machinery  Co.,  The .  3 

Chalmers  Chemical  Co .  44 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  25 

Chanticleer  Inn .  33 

Chicago  Printers’  Machinery  Works .  62 

Compo  Rule  Co . 47 

Consumers  Printing  &  Paper  Co .  38 

Craftsman  Line-Up  Table  Corp .  50 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton,  The,  Rubber  Mfg.  Co .  15 

DeVere  Company  .  28 

Driscoll,  Martin,  &  Co . 50 

Economy  Printers  Products  Co .  62 

Ever  Ready  Label  Corp .  32 

Fantus  Co . 55,  59 

Force,  Wm.  A.,  &  Co .  51 

Franklin,  The,  Company .  29 

Franklin  Greeting  Card  Co .  59 

Frye  Manufacturing  Co .  48 

General  Engraving  Company .  23 

Goes  Lithographing  Company .  33 

Gummed  Products  Company,  The .  44 

Hamilton  Manufacturing  Company .  28 

Hammermill  Paper  Co .  21 

Hammond  Machinery  Builders,  Inc .  29 

Hano,  Philip,  Company,  Inc .  43 

Harris-Seybold-Potter  Company  .  37 

Hood-Falco  Corporation .  61 

Hood,  The  Vance  R.,  Co .  65 

Howard,  The,  Paper  Mills . Back  Cover 

Industrial  Equipment  Co.,  Inc .  62 

Jacques,  John,  &  Son . 50 


Kelly,  E.  J.,  Co . 32 

Kihn  Bros . 34 

M  &  L  Type  Foundry . 53 

Masterpiece  Studios . 52 

Megill,  The  Edward  L.,  Co . 67 

Mid-States  Gummed  Paper  Co . 45 

Milwaukee  Saw  Trimmer  Corp . 51 

Montgomery  &  Company . 26 

Morgan  Expansion  Roller  Truck  Co .  63 

Munising  Paper  Co.,  The . 40 

National  Numbering  Machine  Co .  34 

Naz-Dar  Company  .  32 

New  Era  Manufacturing  Company .  19 

Nolan  Machinery  Corporation .  41 

Northern  Machine  Works .  66 

Northwest  Paper  Co . Inside  Front  Covfr 

Nu-Era  Photo  Engravers .  49 

Nygren-Dahly  Company .  47 

Ohio,  The,  Knife  Co .  34 

Payne  &  Walsh  Corp .  64 

Peerless  Key-Imperial  Mfg.  Co .  58 

Porte  Publishing  Company .  54 

Printing  Machinery  Company,  The .  30 

Redington,  F.  B.,  Company .  28 

Riegel  Paper  Corporation .  47 

Roberts  Numbering  Machine  Co .  27 

Rosback,  F.  P.,  Company .  42 

Rouse,  H.  B.,  &  Company .  53 

Ruggles,  R.  S.,  &  Co.,  Inc .  56 

Sampson  &  Ollier  Electrotype  Co .  46 


Simonds  Worden  White  Company .  45 

Sorg,  The,  Paper  Co .  27 

Souvenir  Lead  Pencil  Company .  45 


Stauder  Engraving  Co . 1,  59 

Stripfounders .  26 

Tarrant,  Jack,  School  of  Estimating .  50 


Tauber-Tube  . 55,  56 

Tompkins  Printing  Equipment  Co .  64 

Triangle  Ink  &  Color  Co.,  Inc .  42 

Type  &  Press  of  Illinois . 35,  64 

United  States  Envelope  Company .  17 

Vandercook  &  Sons .  7 

Vavra-Frey  Ink  Co .  69 

Western  States  Envelope  Co .  39 

Wood,  Nathan  &  Virkus  Co.,  Inc .  42 
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QUIZ  FOR  PRINTERS 


HOW  TO  CONTROL  HUMIDITY 


COVERING  SOLIDS 


HOW  TO  GIT  RID  OF  WRINKLES 


WHAT  INK  FOR  THIS  PAPER? 


DETERMINING  PAPER  GRAIN 


PACKING  FOR  HALFTONES 


rkssroom 


For  the  answers  to  many 
problems,  send  for  your  free 
copy  of  ^'PRESSROOM  POINTERS^^ 

This  attractive,  illustrated  booklet  is  packed  1 
with  information  developed  by  famous  print-  1 
ing  experts.  It  gives  the  answers  to  dozens  of  i 
puzzling  problems  concerning  paper,  make-  ] 
ready  and  presswork;  points  out  ways  to  get 
better  looking  presswork  at  bigger  profits. 

The  Cromwell  Paper  Company,  creators  of 
the  finest  tympan  papers,  has  a  record  of  four 
decades  of  service  to  better  printing.  Prepar¬ 
ing  this  booklet  is  in  line  with  our  policy  of 
service.  We  have  reserved  a  copy  for  you. 
Please  clip  and  mail  the  coupon  today. 


THE  CROAfWELL  PAPER  COMPANY 
4801-29  S.  Whipple  St.,  Dept.  G.A.,  Chicago,  Ill. 

Please  send  free  copy  of  “Pressroom  Pointers  and 
Handy  Makeready  Data  for  Cromwell  Tympan.” 


Compary 

Addres:.. 


URBANA,OHIO 


